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OBODY LIKES TO READ 
preachments in his newspaper. 
Yet I am going to inject one in 
the lead off of this month’s 
column, hoping that some trailer 
manufacturers who are now in 
the throes of expanding their 
production program will read 
these words and get something 
valuable from them. Ever since 
the days of Carter Car, Chalmers 
and Saxon, your columnist has 
had his fingers in the automotive 
vehicle merchandising picture- 
cars, trucks and heavy duty trail- 
ers. These 24 years of firing line 
' ~perience have imbedded certain 
idamental rules which f feel 
st be followed in selling any 
neoduct which has an automotive 
flavor. 
* * + 
REGARDLESS OF THE fact 
that coach trailers need a differ- 
ent type of retail selling than 
either cars or trucks, they still 
are an automotive product and 
this year will prove automobile 
dealers to be not only the logical 
retail outlet, but the only retail 
outlet that can merchandise 
economically and in_ sufficient 
volume. The coach trailer indus- 
try, it is true, has been built up 
by specialty salesmen, but the 
advent of the mass production 
2, wholesale and retail finan- 
yr and national advertising has 
uow made this type of selling im- 
potent for any manufacturer re- 
gardless of the volume he builds. 
‘the specialty salesman must make 
a full profit on every sale in order 
to live, he has only one profit 
source. 
” . e 
ALREADY WE HEAR OF deal- 
ers who are absorbing the net 
advertising charge tacked on by 
the factory instead of including 
it in their delivery charge. We all 
know that a certain percentage 
of dealers will trade high, know- 
ing they are taking a loss. In fact, 
this type of dealer deliberately 
takes a certain set loss per car 
in order to boost his volume of 
sales. He will do it with trailers 
just as he does with his cars and 
trucks. Automotive dealers know 
how to distribute and display; 
they have the facilities and the 
location. And best of all, they 
have that other qualification 
whieh will prove so essential to 
retail volume this year—local rep- 
utation. Only the trailer nut will 
come to the factory for his ve- 
hicle this year and according to 
experienced sales managers he is 
considered to represent less than 
5 per cent of this year’s market. 
a a * 


THE CURB STONE and vacant 
lot dealer will find the sledding 
mighty tough, say these students 
of trailer selling. Curb brokers 
may get by with used or bank- 
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Trails] Shortage of Trailers Seen 


Factories Fear Peabins Maususmeliisere 


Repetition of 36 
Selling Condition 


By JACK WEED 


DETROIT.—With a checkup 01 
leading coach trailer manutaccur- 
ers in the muiddiewest showing 
more untilied orders than at any 
simular period in the history o1 
the business, indications point to 
a shortage of trailers during the 
neavy seuling months. 

Wale many of tne large manu- 
facturers have either reorganizea 
their business or expanded produc- 
cion facilities to take care of tnis 
anticipated increase in business, 
present indications are that, even 
with the greater ability to pro- 
duce, dealers are going to have 
ailticulty getting enough trailers 
to nil orders in May and June. 

‘she only way of avoiding a4 
repetition of last year’s hectic 
seuing and loss of orders due tv 
the inability of the factories to 
produce, according to some of the 
sales Managers wno went through 
that experience, is for the dealers 
co oraer a comfortable stock 
ahead of the peak period and thus 
ansure themseives of being able to 
take care of the orders which are 
certain to be placed as soon as the 
sun starts shining. 

According to these sales man- 
agers, the trailer business is com- 
Parable now to the early days of 
the automobile when the dealers 
were unable to accurately gauge 
the demand in advance, and for 
years were constantly being caught 
with insufficient stocks. 

‘rhe trailer companies are in a 
similar situation, in that it is im- 
possibie for them to manufacture 
ahead of dealers orders. 

Adding coals to the already 
smoldering production worries of 
the coach manufacturers is the 
size and number of bids for dis- 
play shells that are being asked 

(Continued on ued on Page | %, Col. 1) 


Complete St State 
Trailer Laws 


Listed by NHUC 


DETROIT.—While the trailer 
as a class vehicle has attained 
little recognition on the statute 
books of various. states, the 
National Highway Users Confer- 
ence has compiled a list of present 
state regulations affecting mobile 
homes and display coaches. 

After defining a house trailer 
under motor vehicle laws, giving 
the weight provisions, reciprocity 
as to equipment and size restric- 
tions, the NHUC booklet shows 
chat 10 states now require brakes 
on all trailers exceeding 1,500 
pounds gross weight; three states 
on trailers exceeding 3,000 pounc; 
gross, and four states on trailers 
exceeding 4,000 pounds. 

Total length of the car and 
trailer is limited to 30 feet or 

(Continued on Page 19, Col. 1) 


Are Told 


to Follow 


Automobile Finance 


CHICAGO.—tTrailer coach man- 
ufacturers would do well to be 
guided by the experiences of those 
in the automobile industry in mat- 
ters of installment credit plans, 
since motor car buyers form the 
oulk of the potential trailer mar- 
set, according to John R. Walker, 
executive vice-president of the 
National Assn. of Sales Finance 
Companies. 

Discussing the future of the 
trailer market, Walker sounded a 
aote of optimism and at the same 
time recommends specific meth- 
ods of procedure for those en- 
gaged in the production and sale 


of trailers. 


“Now that” the toacn” trafic 
industry has attained the mass 
production stage,” he contends, 
“it becomes necessary to study 
ways and means whereby the 
mass market may be reached. 
Based upon the experience of all 
other manufacturing lines, which 
produce relatively expensive dur- 
able articles for consumption, the 
mass consumer market for coach 
trailers can only be reached by 
providing the buying public with 
the convenience of installment 
credit.” 

Walker takes issue with those 
in the trailer industry or trade 
who advocate segregation as be- 


SAE Recommends 
Hitch Standards 
To Aid Safety 


DETROIT. —Two “safety recom- 
mendations were passed by the 
SAE standards committee on 
trailer couplings at its meeting 
in the Book-Cadillac hotel here 





tween motor car and trailer oper- 
ations. 

“In view of the fact that coach 
trailers are sold to the owners 
of passenger cars,” he said, “it 
would appear that sales organiza- 
tion will be recruited in very 
large measure from among the 
established dealers who sell pass- 
enger cars. 

“It would appear to be highly 
desirable, therefore, that the in- 
stallment selling plans for coach 
trailers should parallel as closely 

(Continued on Page 3, Col. 2) 


Lower Income 
Groups Found 
Biggest Buyers 


Editor’s note: This article by a 
recognized authority on mailing 
lists and direct mail advertising 
offers an illuminating study of the 
house trailer market covering: 
1. Automobiles—makes and year 
models which house trailer own- 
ers drive; 2. Occupations and in- 
come groups of trailer owners; 
3. Trailer registration situation; 
4. Industrial market. 


DETROIT.—Who buys house 
trailers? Is it the new car buyer 
or used car buyer? Is it the city 
man or the small town man.. 
the policeman, the clerk or the 
senior executive. Those are the 
questions that a good many manu- 
facturers are already asking. 

Although the market is young, 
manufacturers and their distribu- 
tors are holding conferences and 
taking steps to get their share of 
what bids to be a very profitable 
market, according to J. G. Wolf- 
ner, vice-president of R. L. Polk 


Jan. 18. The recommendations, if & Co 


carried through to the lawmaking 
bodies of the several states, should 
aid materially in elimination of 
a great deal of the road hazard 
which might come from operating 
a trailer behind a motor car. 
The first resolution was to the 
effect that “unless the rear bump- 
er of the towing car is designed 


(Continued on Page 7, Col. 1) 


T.C.T.A. 


Trailer 
Show 


Sarasota, Fla. 
FEB. 8 to 16. 


Is the house trailer born of the 
depression period and the desire 
(Continued on Page 14, Col. 1) 


TRAILERS 


10c Per Copy 


TCT Commercial Display 
Expected to Exceed 
Last Year’s 


SARASOTA, Fla.—Trailer 
tourists, in record-breaking 
numbers, converged on Sar- 
asota this week for the an- 


nual TCTA convention, fol- 
lowing close of the yearly ATA 
conclave in Clearwater last week 
More than 600 visitors, from 40 
states and occupying 260 trailers, 
attended the Clearwater exhibit, 
and early indications are that 
previous attendance marks will 
be shattered here this week. 

The commercial exhibit is also 
expected to be the largest in the 
history of the Sarasota event, as 
late as last Saturday trailer mod- 
els were leaving Detroit for this _ 
week” nr’ TT xhibits, | 
fo cont Ques 8 Se oe te - 
tent, will be di§p. 
this year. 

Absence of meetings marked 
the Clearwater conclave, only a 
general opening session being 
held. Visitors spent most of the 
time at various sports, and then 
moved on to the Sarasota show. 

An outstanding feature of the 
Clearwater convention were 
trailer exhibits from about 15 of 
the leading trailer manufacturers. 
The trailers being displayed range 
in list price from $595 to $1,350. 

One manufacturer’s agent said 
the General Motors strike was 
having some effect on trailer sales 
and that many purchases had 
been delayed due to the floods. 

Among the trailers represented 
at the Clearwater show are 
Pierce-Arrow, Travelodge, Cozy 
Coach, York Cruisers, Montgom- 
ery Ward, Covered Wagons, Ben- 
der Coach, Royal Coach, Travello 
Coach, Anderson Coach, Roycraft 
Coach, Silver Dome, Vagabond, 
Log Cabin, Auto Cruiser, General 
and Ozark. 

Many tourists who have been 
spending from $500 to $600 for 
apartments in Florida now are 
buying trailers and instead of 

(Continued on Page 2, Col. 5) 
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Mass Line Production 
Features Bender Plant 


ELYRIA, O.—When the over- 
| head conveyor lines began bring- 


ing parts for 50 coach trailers to 
the final assembly line in the new 
manufacturing plant of the Ben- 
der Body Corp., builder of the 
Travel Mansion, here Feb. 1, what 
is said to be the first completely- 
equipped plant from the stand- 
point of automotive-type mass 
production joined the ranks of the 
trailer industry. 

The new plant has 300,000 square 
feet of floor space devoted ex- 
clusively to the manufacture of 
coach trailers. With starting of 
operation in the Elyria plant, the 


brought 
mass-line production methods to 
the trailer industry. 

The plant, once the home of the 
Falcon-Knight automobile, is com- 
posed of six major buildings and 
several smaller buildings, having 
a total of some 650,000 square feet 
of floor space. Only the main 
building, composed of four floors 
and its wings or assembly bays, 
together with two of the smaller 
buildings, will be used for trailer 
manufacture. 

An adjoining large plant will 
shortly begin production, this 

(Continued on Page 2, Col. 1) 


Bender brothers have 





Given Over to Trailers 
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New Bender Plant Has Mass-Line Output System 
300,000 Square Ft. Area . | 


(Continued from Page 1) 


building to be devoted to tne | 


manufacture of school buses and| veyor line it picks up the running | 


coach bodies. 

Every part that goes into the| 
building of a coach trailer flows 
directly from its starting point to| 
the final assembly lines. ‘here is} 
no back-tracking and no part is| 
carried more than 10 feet from) 
the point where it is made. 

Starting on the top floor where | 
the cushions, mattresses and/| 
drapes are made, each component | 
part is carried to the point on the 
assembly or erecting line where 
it enters the trailer by overhead 
continuous operating conveyors. | 

On this floor, in addition to the | 
sewing room and upholstery de-| 
partment, are stock rooms for | 
drapery material and small parts 
and the engineering offices. 


Woodworking Department 


On the third floor is the wood- 
working machinery, the depart- 
ment where cabinets and parts 


are made, and the offices for the 
purchasing department. Overhead 
conveyors take these parts down 
to the second floor where they 
are painted and assembled into 
the complete cabinet, equipped 
with hardware. 

The second floor overhead con- 
veyor, which takes the cabinet 
parts through three stages of 
paint application, runs the full 
length of the main building and 
then back again. The cabinet first 
goes through a spray booth where 
the prime coat is applied and an 
oven; through first coat booth and 
oven and then to the booth where 
the wood is grained. It then runs 
through another oven and into the 
mal spray.becth and oven. It 
then passes in. “Stors and goes to 
a small booth for touching up, and 
then into another oven. Next is a 
cabinet assembly bench, where the 
cabinet, drawers, doors anu hard- 
ware are assembled. As each as- 
sembly operation is performed, 
the cabinet is put on an endless 
belt conveyor, moving from one 
operation to another. When the 
cabinet is completely assembled, 
it is transferred to an overhead 
conveyor and goes directly to the 
main assembly line. 

On the second floor are also lo- 
cated the main executive offices, | 
sales department and bookkeeping | 
divisions. 

On the first floor of the main 
building is the machine operations 
department, the forming and as- 
sembly of front and rear ends 
and the forming of small metal 
parts. As every piece is completed, | 
and overhead conveyor takes it) 
directly to the final assembly line. 


The two sides, top, and under- 
carriage are formed and com- 
pletely assembled in wings which 
open off the machine room. Each 
unit has its own conveyor to bring 
it to the final line. 


Frame Welded 


At one end of the bay the frame 
members are welded together in a 
jig. When the frame is com- 
pleted, hooks drop down and lift 
it to the conveyor. Here the floor | 
is bolted to the frame with me-| 
chanics working on both sides of 
the frame at once while it is} 
slowly moved along the conveyor. | 


In the bays adjoining these as- | 


sembly lines are the five main | 


floor conveyor chains which make 
up the final erecting line. The 
under -carriage assembly, less 





springs and axle, but with spring | 
is | 
started down the first line. As it | 


hanger brackets. attached, 


moves along it picks up sides, 
ends, top, 


other parts until it is prac- 


tically assembled. It then goes | 
into the spray booths and ovens | 
for the interior and exterior finish. | 


The springs and axles are not) 
assembled to the coach until it is | 


completely painted. When it 


insulation, glass and | 


reaches the end of the fourth con- 


gear. Here brakes are connected 
and adjusted. 

The unit is now completely as- 
sembled and ready for the road 
except for two operations. 


The first of these is the “shake- 
| down test.” The coach is gripped 
| by steel arms and shaken, simuiat- 
ing road service. If no squeaks or 
rattles develop, the vehicie 1s 
passed to the tinal inspection. 


On the final line the coach is 
gone over by inspectors. ‘ihe units 
not up to standard are taken oif 
the line and repaired. 


Battery of Presses 


At the extreme end of the first 
bay is the press room where the 
steel panels for the exterior walls 
are shaped. A battery of presses 
and other steel-forming machinery 
is located here. 

Adjoining this bay, but sepa- 
rated by a loading dock, is the 
steel storage building. In addition 
to a stock of raw steel, there are 
shears to cut the sheets into the 
correct length. After shearing, the 
steel is trucked directly into the 
press or machine room. Next to 
the storage building are railroad 
sidings and truck way. 


In a building separate from the 
main plant, paint and oil are 
stored. 

The building is fireproof and 
convenient to the siding and truck 
way. The power plant, with a 
water pumping system for fire 
protection, is located in another 
building which also houses an air 
compressor which supplies ali 
parts of the factory. 

A show room, reception room 
and production offices are also on 
the first floor of the main building. 

Capacity of 200 

The new plant has capacity for 
200 trailers in various stages of 
assembly at one time. The first lot 
on the production order, of which 
the present 50 are the “guinea- 
pigs,” is for 350. This order will 
be immediately followed by an 
order calling for the construction 
of 800 trailers. By Feb. 15, Joe 
Bender, under whose direction 
this plant will operate, feels that 
the company will be in regular 
production on all models. 

To get a range of exterior colors 
it will be necessary to send each 
color order through the plant on 
different days and for this reason 
a large trailer storage yard beside 
the plant is being leveled off and 
cindered. Nearly 1,000 coaches can 
be stored here to await delivery. 


Will Handle Trailers 


DENVER.—The Howry-Berg, Inc., 
Plymouth, recently was appointed 
distributors for the new Hayes tour- 
ing trailers in Colorado, Wyoming 
and New Mexico. Kirk Howry re- 


| ports that the outlook for spring 
| and summer business is bright. 





Seeks Stricter | 
Registration Of | 
N. Y. Trailers 


ALBANY.—Stricter registration 
for trailers is asked in an tration | 
ment to the New York vehicle! 
and traffic law, introduced in the) 
state legislature by Senator Mc- 
Call. 

Besides requiring that trailer! 
registrations cover the same 
points as car registrations, the 
amendment would compel trailer 
owners to submit a statement! 
showing the manufacturers’ num- 
ber or other satisfactory identifi- 
cation. Transfer of license plates 
from one trailer to another would 
also be prohibited. If passed, the 
act would take effect ouy 1, 1937. 


Cleveland Plans 


THE BENDER ASSEMBLY line is fed by lines from various parts 


| of the factory in the same manner as an automobile final line. Shown 


| above are three stages in the manufacture of house trailers. 


For Trailer City ; 
Florida ‘Welcome’ Raises 


CLEVELAND. A model trailer | 
city just across the road from 
Cleveland’s 1937 Great Lakes Ex-| 
position is expected to attract 
thousands of trailer tourists dur- 
ing the coming summer. 

A large area is being divided 
into lots 25 ft. wide by 30 ft. long, 
according to Almon R. Shaffer, 
associate manager of the exposi- 
tion in charge of amusement and 
concessions. Running water will 
be piped to each lot and restrooms 
equipped with shower baths 
erected at central points. Early 
plans call for first aid and service 
stations, an information and regis- 
tration booth, a commissary carry- 
ing a complete line of groceries 
and incidentals, and a playground 
for children. 


Trailer Parks Listed 


CHICAGO.—Containing a listing 
of 1,000 bonafide public parks and 
privately-operated camps in the U.S. 
and Canada, the Thomas National 
Trailer Park Directory, published in 
Peoria, Ill., is just off the press. 
The directory is aimed at minimiz- 
ing complaints from officials over 
destruction of parks and _ public 
property. Another objective, it is 
stated, is to help solve sanitation 
and health problems. The book is 
free to all trailer owners. 


Influx of 


NEW YORK. —Florida is om. 
doing itself to make trailerites 
contented this winter, says Time, 


and the influx from the north has | 


increased around 200 per cent. 
More than 25,000 automobile 
trailers have entered the southern 
state this winter, it is estimated. 

Among tactics adopted by 
Florida cities to attract trailerites 
were the annual “National Winter 
Trailer Show” at Sarasota, the 
manufacturers’ exhibit at Samoset 
trailer town, and a huge trailer 
parade during the annual Florida 
Orange Festival at Winter Haven. | 
The latter included more than 
1,000 mobile homes competing for 
prizes. 

Only one of the resort towns 
taking a different slant on the 
trailer tourists was Palm Beach, 
whose city council turned down a 
proposed trailer camp, decreed 
that more than one trailer on a 
lot constituted a public nuisance, 
and set a one-hour parking limit 
for trailers on the on the city’s streets. 


Trailer Taking 
Hold at Colleges 


DETROIT.—Collegiate trailers 
are replacing the famed “flivver” 
on the nation’s campi. 

With the mobile homes, stu- 
dents at several southern and 
western universities are solving 
two age-old problems, student 
finance and college housing. The 
movement started over a year 
ago, with one or two students 
setting up little trailer colonies 
at various colleges. This year the 
settlements have grown  full- 
fledged communities, with every 
modern facility. 

Students report improved study 


conditions, as well as a marked 
saving on the pocketbook. Colon- 


ies so far have sprung up at 
Utah State College; University of 


| Georgia; Louisiana State; Union 
THE FRAME is picked up, floor bolted on and carried by conveyor | College in Tennessee, and at Kan- 


to the final assembly line at the new Bender trailer plant, 


sas Teachers College, , 


Trailers 200% 


"Trailers Gather 
At Florida Show 


(Continued from Page 1) 


spending all winter in one town 
are enjoying the entire state, 
since most cities in Florida have 
recognized the buying power ot 
the trailer tourists. The antag- 
onism against trailers of the past 
be years is disappearing, as a 
result of the work of the nationa! 
| associations. 

The trailer park on Clearwater 
Beach, which extends all the way 
across the island, with some ot 
the trailers overlooking the bay, 
and others the Gulf of Mexico, 
was considerably improved the 
past year. 

Judging from the comments 
made by visitors to the Clear- 
water show, many tourists wil! 
exchange their apartments for 
homes on wheels. 

Inspection of the tourist trail- 
ers in the beach park showed that 
the days of the old-fashioned 
home-made outfit has passed. All 
the trailers appeared to be ot 
recent make and factory built. 


Minus Building Permit 
Trailer Camper is Fined 


LINCOLN, Neb.—House trailers 
are beginning to make them- 
selves known in Nebraska, aside 
from the number of dealers and 
distributors who have taken sales 
franchises and the increasing 
number of trailers seen on the 
highways and in automobile 
camps. 

A new zoning ordinance at 
Scottsbluff has been passed, pro- 
hibiting trailers from being set 
up as homes within the city 
limits. Peter Rudek, who parked 
his trailer on a vacant lot and 
proceeded to set up house keep- 
ing was the first to fall a victim 
of the new ordinance. 





| Ingenious Mercha 
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Says Auto Background 
Brings Trailer Success 


By MEL ADAMS 


CHICAGO. Long prominent 
for his ingenious merchandising 
of motor cars in Chicago, S. L. 
Davis, who heads the Pierce-Ar- 
row, Hayes and Stout distributor- 
ships, and handles the Nash and 
Nash-LaFayette line as a dealer, 
is applying ingenious methods 
also to the selling of trailers. 

Just to mention a few of these 
innovations, the visitor to the 
Davis establishment is likely to 
be greeted by a comely young 
woman, especially if he is ac- 
companied by his wife. 

The answer is that Davis has 
a highly capable saleswoman, 
Mrs. Helen Stafford. He has found 
in the trailer business that the 
woman of the family has plenty 
to say regarding the purchase of 
mobile homes. 

Natural Scenic Setting 


Another out of the ordinary 
achievement is the manner in 
which Davis has decorated a sec- 
tion of his large display space to 
give it a natural scenic setting for 
the trailers on view. For instance, 
the background for one of the 
trailers is a bit of Florida beach, 
for another a touch of mountain- 
ous country, for a third a north 
woods scene, for a fourth a Maine 
hunting lodge, and for a fifth, 
where he has located his accessory 
display department, a “Cape Cod 
corner.” 

In addition to being enthusias- 
“tic over the future for trailer 
sales, Davis is confident that the 
automobile dealer’s experience 
gives the best background for 
success in the merchandising of 
trailers. 

Of course, being a distributor, 
Davis’ chief objective is to build 
up a substantial, strong dealer 
organization. He believes also in 
giving his dealers a mark to shoot 
at in emulating the physical ap- 
pearance and procedures at the 
main store. His force, incidental- 
ly, does more than its share of 
retail selling, in which connection 
he divulges the information that 
his salesmen right now have 
some 2,000 prospects on their 
books and that they are kept 
busy keeping in contact with all 
of them through mail and tele- 
phone followups. 

Salesmen at the Davis estab- 
lishment are compensated on the 
basis of a drawing account and a 
flat price per trailer. Quite nat- 
urally, they also swell their 
commission checks considerably 
through the sale of: accessories, 
an important phase of trailer 
merchandising. 

“T find it isn’t necessary to 
exert any special effort in build- 
ing up a prospect list or in get- 
ting people into our store,” com- 
mented Davis. “The great amount 
of publicity given to _ trailer 
coaches through the newspapers, 
editorially and pictorially, has 
made the public conscious of the 
advantages of trailers and de- 
sirous of owning them.” 

Showmanship Good 

Davis went on to give an in- 
teresting sidelight on the whys 
and wherefores of the unusual 
decorative motif in his two-story 
headquarters building, itself a 
modern structure. 

“The age-old saying that goods 
well displayed are half sold is 
just as true today as ever,” he 
said. “Good salesmanship always 
includes certain elements of show- 
manship. 

“Perhaps no specialty includes 
more romance than trailers. Con- 
sequently, when we decided to 
merchandise trailers, we planned 
to surround them with all the at- 
mosphere we could. We recalled 
the Battle of Gettysburg as it 
was shown at the Century of 
Progress, and were fortunate in 
getting the artist who did that 
famous landscaping.” 

Each of the backgrounds serv- 





ing as scenic settings is made in| 
the same way, with a heavy mus- | 


lin sky effect in the rear and two 
metal cutouts in the front. Over- 
head are natural tree leaves, pro- 
cessed to hold their coloring and 
prevent them from falling. The 
entire cost, including all material, 
art work, lighting effects and 
props was $1,846, Davis said. 

Davis believes that up to now 
very few trailers have really been 
merchandised or sold. He explains 
it this way: 

“The public has accepted the 
idea and run away with the 
show. More than 400 builders 
scattered throughout the country, 
plus a handful that could be 
termed as ‘manufacturers,’ have 
sawed and nailed together hasty 
contrivances to try and keep pace 
with a runaway public demand. 
It was only during the last year, 
with a few exceptions, that any 
attempt was made to capitalize 
the experience gained from 35 
years of motor car building—ex- 
perience in building vehicles to 
run on highways at varying 
speeds, and experience in using 
steel for strength and safety. 

“Good roads, more powerful 
and economical engines make 
trailers practical. To millions of 
families owning motor cars a 


trailer multiplies the utility, use- | 


fulness and pleasure of owning a 
car. 
Logical Outlet 

“The automobile dealer is the 
logical outlet for. trailers. He 
has the facilities in most cases 
to display, service, build hitches, 
make brake and light connections 
and contact automobile owners, 


many of whom are potential pros- | 


pects. 

“Selling trailers at retail should 
be a highly specialized profes- 
sion. Salesmen who are really 
selling trailers are selling them 
from a standpoint of travel, rec- 
reation and a thorough knowledge 
of trailer life. 

“From the dealer’s standpoint 
the most profitable price range 


now is between $700 and $1,200, | 


although I believe this range will 
be lowered with quantity produc- 
tion which will bring trailers 
within the reach of many more 
prospects.” 


Trailer Makers 
Told to Follow 


Car Financing 


(Continued from Pag* 1) 


as possible the plans generally 
applicable to the sale of passen- 
ger automobiles. 

“It would also seem to be de- 
sirable that the coach trailer 
manufacturer work out an install- 
ment selling plan which would 
permit each dealer to handle his 
trailer financing with the same 
finance agency which is handling 
his automobile financing, if this 
is desired by the dealer and the 
finance company.” 

Trailer manufacturers should 
assume a certain responsibility in 
the matter of installment financ- 
ing, according to Walker, who 
explains that “in view of the 
brief experience and the limited 
experience which lies back of 
trailer financing, the only way in 
which this same finance rate (the 
plan generally applicable to pass- 
enger cars) can be made avail- 
able to the purchasers of coach 
trailers is for the manufacturer 
to assume part of the unknown 
hazard of this business.” 

The “unknown hazards” refer- 
red to, Walker adds, are those of 
“skips” and of loss resulting from 
the resale of repossessions. 

Counseling patience on the part 
of those in the trailer industry, 


n 


o 


THE NORTH WOODS? 


Walker observes that “obviously 
the manufacture of coach trailers 
is still in its experimental stage 
as regards design, construction 
jand price, and it will be some 
| while before it can expect to at- 
|tain the relatively stabilized po- 
sition which has been reached 
in the passenger automobile in- 
dustry.” 

Walker breaks down trailer 
|purchasers into three classes, 
swhich he lists and analyzes as 
| follows: 
| “There are apparently three 
|large potential markets for coach 
|trailers, and each of them pre- 
sents a different credit group. 
First, we have business concerns 
{that will buy trailers for com- 
|mercial use; second, persons who 
will buy trailers for recreational 
use, and, third, persons who will 
buy trailers for use as homes. 

“The commerical user presents 
no special credit problem. The 
|same is true of those who will 
buy trailers for recreational pur- 
poses, for a large majority of 
jsuch buyers will be persons of 
|fixed abode and regular employ- 
|ment.’ It is when we come to 
those who will buy trailers for 
|}use as homes that we encounter 
an unknown skip risk. 

“In view of the familiarity of 
the general public with the in- 
|stallment terms applicable to 
|passenger automobiles, trailer 
|buyers would no doubt object to 
a higher scale of installment 
|charges as applied to their trailer 
| purchases. 

“It seems to me, therefore, 
that the trailer manufacturer, 
who is the one chiefly interested 
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No, not really. Just a reproduction of them to make a Pierce-Arrow 
| display more natural and inviting at the Chicago distributorship headed by S. L. Davis. 
iearaels ining 


THIS FLORIDA BEACH SCENE serves as a setting for the 
trailer shown on display in the Pierce-Arrow Traveledge salesroom 


of the Chicago distributor, S. L. Davis. 


in the expansion of the trailer| ceptable to most of the finance 


market, should assume the added | companies. 


potential hazard in selling trailers 


“For the protection of the 


}on time as compared to selling | dealer and the finance company 
passenger automobiles on time, | jn establishing this relatively low 


so that all of his dealer outlets | 
will be able to offer the buying | 
public the same installment terms 


on coach trailers that he is ae | shipment to include in his settle- 


offering the buying public o 
passenger automobiles. 


“While I am not in position | o¢ the 
to say just what guarantee would 
prove acceptable to the finance | 
companies collectively, it is my | 


personal opinion that an over-all 


guarantee by the manufacturer | 


to the extent of 3 per cent of | 
he £0. ; suffice |equalled 10 per cent of all out- 


the f.o.b. value would 


to cover all the probable hazards | Standing installment 


of this business and make is ac- 


HERE’S THE CAPE COD CORNER, where trailer accessories are 


shown and sold at headquarters 


of the Pierce-Arrow [Illinois Co., 


Chicago distributors, of which S. L. Davis is president. 


rate of installment charges, the 
manufacturer would permit a 
dealer in paying for a factory 


| ment a finance company credit 
|memorandum equal to 3 per cent 
f.o.b. price, which would 
be retained by the finance com- 
pany as a reserve. 

| “This reserve would be permit- 
'ted to accumulate in the hands 
of the finance company until it 


balances, 
and whenever the reserve ex- 
ceeded this total, the finance com- 
| pany would remit the overage to 
‘the manufacturer. Any losses over 
| and above a 1 per cent dealer 
|reserve would be chargeable to 
a account.” 


‘Glass Shipments 
Again Resumed 


DETROIT.—Although no trailer 
manufacturers report a shortage 
of glass resulting from the long- 
drawn plate glass strikes, resump- 
tion of production at both Pitts- 

| burgh Plate Glass Co. and Libbey- 
Owens-Ford Glass Co. will assure 
| a steady supply in the future. 
Shipments from L-O-F will be 
delayed a few weeks until fur- 
| naces are back into regular opera- 
tion, but meanwhile orders held 
up through halting of laminating 
operations are going out steadily. 


New Trailer Company 

ALBANY.—Empire Trailer Build- 
ers, Inc., New York City, has been 
chartered here with capital of 500 
shares non par value stock to manu- 
facture and deal in trailers. Glen 
Sweeterman, Joseph L. Mifsud, 
Douglas Rigney, Paul H. Smart, and 
M. W. Schwenke, are incorporators. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and 80 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
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Trailers Must Be Sold 


URING the past year nation-wide publicity has built 
D up a considerable latent market for trailers. Many 
automobile dealers have leaped into the situation with the 
erroneous idea trailers would sell themselves. 


They forget that trailers, like automobiles and trucks, 
need special merchandising, sales talks, demonstrations 
and detailed discussion as to their operation and main- 
tenance. They failed to appreciate that prospective buy- 
ers for trailers, or for any other product for that matter, 
demand a first-hand practical idea of what such a vehicle 
can do, why and wherefore. 


To reap a profitable return from their investment, time 
and efforts, dealers will do well to consider these points 
carefully. They must establish a separate and distinct 
sales department for their trailer line. Their present 
truck sales force, ordinarily, should be able to adequately 
care for the sale and display of trailers. But an entirely 
different arrangement must be made for merchandising 
house trailers. 


After establishment of a separate sales department, it 
will be necessary to train salesmen sufficiently for open- 
ing, following through and closing a deal. They should 
be sent out on the road: with a trailer so that prospects 
may be told, truthfully and convincingly, just how the 
trailer operates and the pitfalls to avoid in order to pre- 
vent accidents. They should be well grounded in facts 
and features of the line handled by the agency. They 
must learn trailer values and the advantages of the mode! 
being sold. They must know furniture and housekeeping 
conveniences. 


If dealers taking on a trailer line will appreciate that 
they are adding another vehicle rather than an accessory. 
and properly organize their business to merchandise the 
trailers, the expansion of their retail operation will bring 
in returns commensurate with their efforts. 


Sunshine Ahead 


yetigmnee long spring will be here and with it will come 

an avalanche of trailer orders. For those dealers who 
have stocked up the season will be profitable. But those 
who have waited will find the factories in many cases 
overloaded with orders and waiting lists mounting. Com- 
petition is close and the dealer who cannot make deliveries 
will find a well-stocked competitor running away with 
orders originally his. 


Automobile dealers long ago learned that when the 
public wants to buy, it wants to buy immediately. Often 
the preference for one make over another is a matter of 
delivery time. Thus far the trailer business has followed 
closely the automobile business. It seems reasonable to 
assume it will continue this way. 


No factory can keep up with an avalanche of orders al! 
coming in at once. Last year many trailer retailers dis- 
covered this for themselves. This year the spring rush 
will be greater than ever. So take a lesson from the past 
and when spring comes be ready for it. 


(Continued from Page 1) 


rupt merchandise where the pub- 
lic doesn’t look for factory guar- 
antee, but not with new vehicles 
ranging in price from half a 
thousand smakers, to a grand or 
more list. Only one in six car 
dealers can be expected to go to 
town with the coach trailer. Less 
than one in four do with the truck 
made by the company who makes 
their passenger car. All must be 
taught how to sell at retail and 
must be sold on setting up a 
separate department under a man 
who sells nothing but coach trail- 
ers. Under those conditions good 
dealers will make a killing for 
both themselves and the factory. 
See the Sam Davis story in this 
issue and watch. for the dealer 
experience stories which will 
follow in every issue from now on. 
eo ok aE 

BEFORE TRAILER manufact- 
urers do national advertising, 
therefore, they must build a 
national retail outlet dealer body. 
Righf now is the time when most 
companies should be hard at this 
most important of all jobs. If they 
wait until their sales build up to 
take care of the expense it will 
be too late to get the dealers 
for this year. Engineering and 
sales promotion money must al- 
ways be spent in advance of pro- 
duction. 

* * * 

ENGLISHMAN CLIVE Scarff; 
largest trailer distributor’ in 
Europe, who visited us last fall 
sent TT pictures and the story 
of his “AMERICAN TYPE PRE- 
VIEW” which he held to announce 
the first showing of his American 
made coach trailer in London. 
His letter reminded me of some- 
thing he told me then about deal- 
ers in England. When the car 
dealer in England sells trailers 
he sometimes splits his commis- 
sion with the buyer. This forced 
the English caravan builder to 
cut the dealer’s commission down 
to less than 10 per cent in order 
to protect his own branches and 
direct dealers. But then, any one 
of the first 10 American coach 
builders will make more than the 
total production of English build- 
ers this year. 

ok oe * 

ED SPEH and “Big” Joe 
Bender took me on an all day 
tour of a coach trailer plant in 
Elyria, last week. What a plant— 
and what a real bunch of fine 
fellows those Bender brothers are. 
Everybody goes by his first handle 
in their plants. That’s the reason 
for the Big Joe. Here’s a little 
family secret I caught on the 
run: Big Joe has a son and of 
course he is Little Joe. Herman’s 
son is Herman’s Joe and John’s 
son is John’s Joe. The poor factory 
foremen who are also labeled Joe 
have to be quick on the trigger 
when the Bender ensemble is 
afoot in the plant. 

ae eg * 

INDIAN’S ON the warpath, if 
the factory out one “sleeper taxi” 
ride in east Chicago is any indica- 
tion and if it is always as busy 
as it was when Boss Rick tried 
to give Bill Cotton and your re- 
porter a plant tour a week ago. 
I had to turn sideways to get be- 
tween trailers in various stages 
of construction. Three models at 
three low prices, all on one wheel- 
base and lots of them, is the motto 
that they are certainly living up 
to right now. 

* ok * 

RUSS MERRELL OF Kabin 
Koach has a smile a mile wide 
these days. Out at the new plant 
in Pontiac he confided that he 
had just closed a big deal on dis- 
play jobs for one of America’s 
outstanding manufacturers and 
merchandisers. 


is but one of the four or five big 
deals for quantities of display 
jobs closed last week by different 
trailer companies. Two of them 
are announced in this issue. All 
of which makes me believe more 


He'll be giving us, 
the news release soon now. This | 
| dealership setup just as he does 
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YES, SIR! QUST Teun OF 1T/ 
NO MATTER WHERE WE GO OUR HOUSE IS 
WIth 097 THat’s PROGRESS 
AINT IT? THE MOST MARVELLOUS 
(NVENTION SINCE —— WHAT— 


HELLO” 


Courtesy N. Y. Herald-Tribune 


Just Catching Up 


Letter Box 


Wants Names 

Please furnish us with the 
names and the locations of three 
or four reputable trailer manu- 
facturers. 

Thanking you for this service.— 
L. O. Smith, Smith Motors, Val- 
dosta, Ga. 


Recognizes Importance 


Congratulations on the first 
issue of Trailer Trade. We 
would appreciate receiving copies 
of this splendid work for the next 
few months as we contemplate 
the publication of a regular fea- 
ture dealing with the trailers and 
the industry in general. We are 
placing your name on our com- 
plimentary mailing list to receive 
all copies of the Times contain- 
ing this feature. 

We believe we are one of the 
first newspapers in the country 
to recognize the importance of 
this new industry and to devote 
a regular column to its many de- 
sirable angles. In our column we 
will discuss the various models, 
using illustrations of both interior 
and exterior scenes and keep the 
public well informed on the pro- 
gress of the trailer field. 

We would appreciate receiving 


than ever that we’ll have a trailer 
shortage in May. 
* x ca 


SCHEFF AND AREHART of 
Palace are not letting the fact 
they are in the center of the GM- 
Lewis imbroglio stop them from 
getting trailers out for their deal- 
ers. The driveaway yard was ful) 
when I drove in last week and 
the driveaway man was com- 
plaining that he couldn’t get cars 
enough to keep up with the deliv- 
eries which were being shoved on 
him. 

*” 6 * 

DAN NOLAN, THE BUICK man | 
from Cleveland, invaded Detroit 
with his Cleveland Athletic Club 
bowling team last Friday and over | 
the luncheon table promised me! 
a trailer selling story this sum- | 
mer just as soon as he gets his} 
new retail trailer plant under full | 
swing. He is planning his trailer | 


his car selling program, and any-| 
body who can retail 1,500 Buicks 
a year will certainly make trailer 
history. Knowing Dan I'll bet we 
have a real story soon. 


from time to time any news re- 
leases that you care to forward 
and in publishing this material 
we will see that you are duly 
credited. Again complimenting 
you on your new publication and 
assuring you of our best wishes 
for unlimited success.—G. F. 
Aiken, assistant manager, tne 
Pawtucket Times, Pawtucket, K. I. 


Who’s Who 


New trailer companies and their 
personnel will appear regularly in 
this space. These listings have been 
checked and are believed to be 
accurate. 


HOLLYWOOD STEEL TRAILER CO., 1315 
Wilshire bivd., Los Angeles, Calif. House 
trailers. A. H. Alexander, pres., genl. mer. ; 
A. BE. Verrill, sales mgr.; E. M. Rahm, chief 
engr.; Geo. F. Godfrey, pur. agent, adv. mgr. 
Adv, Agey.—Russel P. Ostrander, 443 S. San 
Pedro, Los Angeles, Calif. 

INDIAN TRAILER CORP. OF AMERICA, 
6911-23 South Chicago ave., Chicago, Il. 
Trailer Coach. H. J. Meister, pres., treas., 
pur. agent; A. Blum, sec’y.; C. W. Rick, 
sales mgr., adv. mgr.; H. L. Bartholomew, 
chief engr. 

KOZY KAMP TRAILER CO., Inc., 6100 N.E. 
Columbia bilvd., Portland, Ore. Folding 
trailers, luggage trailers, folding homes. 8. 
S. Strachan, pres., secy.-treas., genl. magr., 
pur. agt., G. G. Strachan, sales mer.; M. 
A. McLean, chief engr. Adv. Agcy.—Weller 
Advertising Service, Portland, Ore. 

PRAIRIE SCHOONER TRAILER CO., Elk- 
hart, Ind. Coach trailers, display trailers. 
Louis Proesel, pres.; Peter Proesel, vice-pres. ; 
H. A. Kretschmer, seo’y.-treas., genl. mgr. ; 
E. T. Kretschmer, sales mgr.; J. G. Kret- 
schmer, pur. agent. 

SALES PRODUCTS CORP., Washington ave., 
Carlstadt, N. J. House trailer, Walter Eich- 
horn sr., pres.; B. Ennis, sec’y; George 
Molineux, treas., pur agent; Walter Eich- 
horn jr., sales mgr., chief engr., adv, mgr. 

STANDARD TRAILER CO., Cambridge Springs, 
Pa. Coach trailers, one two wheel utility 
trailers. C. ©O. Luce, pres., sales mer., 
chief engr., pur. agent; W.P. Rose, sec’y.- 
treas., adv. mer. 

TRAIL-CRUISER CO., 15339 Normandy, De- 
troit, Mich. House Trailers. Partnership, J. 
Cc. Giffen, D. R. Clancy. 

THE TRAILCAR CO., 1396 Blashfield st., 8. 
E. Atlanta, Ga. Coach trailers. Mrs. Mary 
S. Carnes, sec’y., ofc. mgr.; T. Edwards 
Moodie, genl, mgr., sales mgr., pur. agent; 
Robt. E. Shackelford, chief engr., Joseph W. 
Austin, production mgr. Adv. Agcy.—Rowson 
& Merrill, Inc., Atlanta, Ga. 

A. C. WOODS & CO., 1129 Harrison Ave., 
Rockford, [ll. Structural steel fabrication, 
steel plate fabrication, coach trailers. R. N. 
Woods, pres., genl. mgr., sales megr., chief 
engr., pur. agt., ady. Mrs. R. N. 
Woods, secy-treas. 

ZIMMER BOAT AND TRAILER CO., 25645 
Grand River ave., Detroit, Mich. All types of 
small boats, luggage, boat trailers, and 
coach trailers. Donald R. Zimmer, pres., 
genl. mgr., pur. agent; Ora E. Zimmer, sec’y- 
treas., adv. mgr.; O. C. McRee, sales mgr. ; 
E. A. Howie, chief engr. Adv. Agey.— Hell- 
penstell, Detroit, Mich. 


mgr. ; 





HAYES 


THE COMPANY e THE PLANT 
THE PRODUCT e AND THE 


VEYA 


ADVERTISING 


Ingredients of Success for YOU 


For 1937 Hayes uses dom- 
inant, consistent space in: 
Saturday Evening Post .. . 
Time... Field & Stream... . 
Trailer Travel... The Trailer 
and others .. . PLUS unlim- 
ited newspapers . . . You 
owe it to yourself to get 
the Hayes Propositionl 


ALL-STEEL CHASSIS, FRAME, WALLS 
AND ROOF, ALL-ELECTRIC-WELDED 
INTO ONE RIGID UNIT. 


ITH a smashing follow-through on top of a successful '36 

season Hayes trailers roll into ‘37 bound to winl Look at 
this battle array: 25 years of fine body building, a million motor- 
car-body experience; largest and best equipped steel trailer plants 
in the world; Lifetime Mono-Steel construction, the one truly all- 
steel trailer, all-electric-welded into one rigid unit; and automo- 
bile-type big-space national and local advertising on a grand 
scalel . . . Where will you be a year hence? Pick your winner 
now! You're making a mistake if you're not in trailers, you're 
making another if you're not riding the ace deal with Hayes. In- 
vestigatel HAYES TRAILERS, Division, Hayes Body Corpora- 
tion, Offices: Dept. 567, GRAND RAPIDS, MICHIGAN. 
PLANTS: GRAND RAPIDS AND IONIA, MICHIGAN. 


, Made in Canada by Canadian Top and 
Body Corporation, Ltd., Tilbury, Ont. 


Attractive Models in Every s Uy 
Price Class. Business and P 


Passenger Trailers... : de ean ai 





Trailer to Belgium 
DETROIT.—Capital Electric Radio, 
of Brussells, Belgium, have just com- 
pleted arrangements with Silver 
Dome, Inc., for the shipment of the 
first Silver Dome trailer to Belgium. 
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Opens New Showroom 

NEW YORK.—Homer-Binder Co. 
is opening a showroom for Bender 
Travel Mansions at 123 W. 64th St. 
A full line of house trailers will be 
on display. 


' Aptly Christened at 
the New York Show 
THE PENTHOUSE ON WHEELS 


Built-in, forced draft heating and cooling system 
—gas stove with oven and grille — instantaneous 
hot water—shower bath —electric refrigeration 
—airplane type toilet—inner spring mattresses 
—radio —C. C. C. finance plan. Appointments in 
this cozy, travelling home never before embodied 
in trailer design—comfort and safety features 
offered by Autocruiser are fast becoming the na- 
tion’s standard for trailer construc tion—why wise 
distributors are “hot” for Autocruiser repre- 
sentation. Don’t delay another minute. 


Write factory for our proposition. All models 
permanently displayed at 


BRANCH 
1850 B’WAY AT 61 ST. N. Y. C. 


AUTOCRUISER 


COMPANY OF AMERICA INC. 


4400 YORK ROAD 


BALTIMORE, MD. 


BEND th TRAV 


ies is the trailer that creates a sensation 
wherever shown with its captivating room- 
in-a-room utility cabinet, wardrobe, shower 


room, and toilet, all ingeniously combined in 


one space-saving unit. 


Regardless of the trailers you may have con- 


sidered you have not found the one that 


Don’t delay—write at once for folder and franchise particulars 


THE BENDER BODY COMPANY 





15 New Dealers 
Signed by Hayes 


GRAND RAPIDS, Mich.—Fol- 
lowing automotive ideas, the 
Hayes Body Corp. is concentrating 
on retail outlets for its trailer 


models. Since the first of the year, | 


15 new dealers have keen signed 
up in various parts of the country. 


Dealers so far signed include: 


All-Steel Coach and_ Trailer 
Corp., Oklahoma City; Badger 
Body.and Trailer Corp., Omaha; 
Charlotte Wagon and Auto Co., 
Charlotte, N. C.; M. A. Brightbill 
Body Works, Lebanon, Pa.; Dab- 
ney Motor Co., Dallas; Enger Sup- 
ply Co., Minneapolis; Goodman 
Motor Co., Des Moines, Ia. 

Meador Motor Co., Houston, 
Tex.; National Trailer Sales, Los 
Angeles; Packard-New Orleans, 
New Orleans; Richardson Trailer 
Co., Kansas City, Mo.; Tennessee 
Trailer Coach Corp., Memphis; 
Traendly’s Dated Car Market, 
Inc., Albany, N. Y.; Wisconsin 
Motor Homes Corp., Milwaukee, 
and L. S. Wolk, Inc., Rochester, 


N. Y. 


MeLaren Trailer Co. 


Acquires Bigger Plant 


PASADENA, Calif. — DVD. Mc- 
Laren, of the McLaren Trailer Co., 
announces acquisition of a new 
plant here, which will give the 
company five times more floor 
space than in its old plant at 
Eagle Rock. 

This move was necessary, it is 
said, to care for the increased 
business now on hand. 
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QUICK PROFITS 
FOR ALERT 
DISTRIBUTORS 


This unique room-in-a-room has captured 


the public fancy. 


sion . 


with every modern production facility .. . 


organization. 


Builders of Mobile Homes Since 1922 


6320 BARBERTON AVE. 


TRAILER DIVISION 
CLEVELAND, OHIO 


offers you the most in sales possibilities and 
profits until you have seen this superb, all- 
metal, fully-insulated Bender Travel Man- 


. . built by experienced coach builders 


A big sales feature. 
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backed by a responsible 


SU 

tT 
TERRITORIES 

STE 

OPEN 


WESTERN UNTON 


seRap 





LE rem Ss 


MOBILE 
TELEGRAPH OFFICE 


SEND 
TELEGRAMS 
Ba aa 


ROYAL WILHELM TRAILERS are being used by Western Union 
as mobile telegraph offices for major news events. Exterior of the 
mobile office is shown above, while below a partial view of the 


interior is given. 
foreground the sales counter. 


In the background are customer desks; in the 


Western Union Trailers 
To Cover News Events 


NEW YORK. — The telegraph 
has now come to the highway in 
the form of mobile telegraph of- 
fices located in Royal trailers, an 
innovation by the Western Union 
Telegraph Co. 


Trailers will now be rushed to 
the scene of major news events, 
which occur at a distance from 
regular telegraph offices but 
where wire facilities are or can 
be made available. Arriving on 
the scene, the mobile office is 
parked and immediately provides 
a telegraph headquarters for 
newspapermen and the public. 

The trailers have aluminum-col- 
ored roofs and blue bodies, bear- 
ing the words “Mobile Telegraph 
Office” and 
Here” in yellow. 


Entering the trailer by a side 
door, the patron finds writing 
desks and space for customers at 
his right. To his left is a counter, 
behind which is telegraph equip- 
ment for both automatic and 
Morse operation. The trailer is 17 
feet long and every inch of space 
is utilized. 

In certain cases the trailers 
may supplement the _ elaborate 
system of Western Union agencies 
in gasoline stations, garages and 
other places. Since the early years 
of the industry, the telegraph 
company has had offices along 
railroad lines and early in the de- 
velopment of the modern high- 
way network and motor travel it 
began developing its comprehen- 
sive service along the highways. 


Akron Invites 
Tin Canners 


AKRON, O. — Letters inviting 
the Tin Can Tourists Assn. to 
hold its annual convention at 
Akron have been mailed by Mayor 
Lee D. Schory and the Akron 
chamber of commerce. 

“We have both the facilities and 
attractions to entertain them 
right,” Castle Smith, assistant 
secretary of the chamber of com- 
merce, said. 

Eighteen letters were forwarded 


“Send Telegrams | 








to officials of the trailer associa- 
tion before one was answered. 
“They’re the hardest people in the 
world to get hold of,” Smith said. 
“They keep moving all the time.” 

Should the association accept 
Akron’s invitation to hold its an- 
nual convention here, a section of 
the municipal airport will be used 
for the “tin-can city,” Smith said. 


Indian Trailer 
Announces New 
Steel Coaches 


CHICAGO.—Safety steel coaches 
are now in production and ready 
for delivery, according to H. J. 
Meister, president of Indian 
Trailer Corp. 

“We have felt the demand for a 
low-priced trailer providing the 
security of steel construction, now 
available in our Indian Scout, 
which is priced at $495 completely 
equipped,” Meister said. 

In addition to the Steel Scout, 
other models are in production, 
covering a complete price range. 

H. L. Bartholomew, chief en- 
gineer, is running overtime shifts 
and, despite the new factory, 
states that lack of space is al- 
ready a problem, and further ex- 
pansion is planned. 

Ford, Browne & Mathews have 
been appointed advertising coun- 
sellors and are now planning an 
extensive advertising campaign. 


New Method Used 
On Trailer Hitch 


MILWAUKEE.—tTrailer hitches 
are being made here by the 
Sportman’s Equipment Co. 


In the company’s newest device, 
the coupler is applied from below 
the drawbar bracket, thus elimi- 
nating strain on bolts. A standard 
drop-forged ball is also used. 
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AN AUXILIARY battery charging device is announced by the 
General Armature Corp. A pneumatic rubber-tired wheel is secured 
to the underside of the frame and travels freely along the road. It is 
connected directly to a special generator. 


Battery Charger 
Device Offered 


For Trailer Use 


CHICAGO.—An auxiliary bat- 
tery charging device which, it is 
said, definitely solves the lighting 
problems for commercial and 
house trailers and trucks, has 
been announced by the General 
Armature Corp. 

The device is secured by a piv- 
oted casting to the underside of 
the truck or trailer frame or any 
other convenient position under 
the car where a pneumatic rub- 
ber-tired wheel can travel freely 
along the highway. It is this 
“fifth wheel” which actually does 
the work, since it is directly con- 
nected to a special generator. 


SAE Comsaittec 
Suggests Seven 


Hitch Standards 


(Continued from Page 1) 


to carry the coupling unit, the| 


coupling unit shall not be attached 
to the bumper, but shall be located 
inside of the bumper and it shall 
allow a minimum clearance of 
three inches between the bumper 
bar and the unit.” 


The second was “there shall be | 


two sizes of couplings to cover 
all coach and utility trailers that 
are towed by passenger cars, the 


size of the couplings to be based | 
upon the gross load or weight of | 
the trailer rather than the weight | 





of 5,000 pounds and the other for 
loads above that, the longitudinal, 
vertical and transverse thrust 
qualifications of the couplings and 
the standard height of the tow 
bar bracket. 

The size of the tow bar bracket 
to be furnished by those car 
manufacturers, who are consid- 


ering the supplying of a trailer 





hitch package, was recommended 
as well as the size of the hole to 
receive the ball of the ball-type 
hitch. 

The SAE has prepared the 
minutes of this meeting and the 
recommendations for mailing to 
any one interested. All trailer 
bumper, coupling and automobile 
manufacturers of record will be 
mailed a copy of these recom- 
mendations in order that the com- 
mittee can have the benefit of 
the suggestions of all interested 
parties before meeting for final 
decision. 

Any trailer or coupler manu- 
facturer, who has not sent in the 
blank mailed him by Trailer Trade 
and who wishes to get this data, 
may do so by mailing it at once 
or by writing direct to R. S. Bur- 
nett, standards manager, Society 
of Automotive Engineers, Inc., 29 
West 39th Street, New York City. 

The blanks already sent in to 
Trailer Trade are in the hands 
of the committee and are being 
used as a basis for developing 
these standards. 

The following recommendations 





were unanimously proposed by 
the committee: 


Recommendation No. 1—Unless 
the rear bumper of the towing car 
is designed to carry the coupling 
unit, the coupling unit shall not 
be attached to the bumper, it shall 
be located inside of the bumper, 
and it shall allow a minimum 
clearance of three inches between 
the bumper bar and the unit. 


Recommendation No. 2— From 
the safety point of view the coup- 
ling connection to the trailer shall 
be above the bumper, not under. 


Recommendation No. 3—There 
shall be two sizes of coupling to 
cover all passenger and utility 
trailers that are towed by passeng- 
er cars, the size of coupling to be 
based on the gross load or weight 
of the trailer rather than the 
weight on the coupling. 


Recommendation No. 4—There 
shall be two standard coupling 
sizes, No. 1 for gross loads on the 
coupling up to and including 5,000 
pounds, and No. 2 for gross loads 
over 5,000 pounds. 


Recommendation No. 5—There 
shall be a _ standard minimum 
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strength test for couplings as 
follows: longitudinal tension and 
compression of 15,000 pounds, 
vertical tension and compression 
of 7,000 pounds, and transverse 
thrust of 7,000 pounds for the No. 
1 size coupling, and twice these 
values respectively for the No. 2 
coupling. 

Recommendation No. 6 — The 
proposed standard shall be the 
mounting bracket or platform on 
the towing car to which the coup- 
ling unit is attached. The upper 
face of the platform shall be hori- 
zontal and at least 18 inches and 
not more than 20 inches from the 
ground, with the car half loaded 
and before connecting the trailer. 

Recommendation No. 7 — The 
drilled hole in the coupling plat- 
form shall be % (% or 1) inch 
diameter for the No. 1 coupling, 
and one (1% or 1%) inch for the 
No. 2 coupling, the tolerance on 
the hole diameter to be plus 0.002, 
minus 0.000 inch (a_ single 
correct hole diameter for each 
size coupling is to be worked out 
by the committee on the basis of 
the minimum strength require- 
ment). 


er 


INDIAN GOES S7FEL 


. . » for the Indian Scout 
De Luxe in steel. The 
Indian Scout, without 
steel construction, is still 
priced at $395. 


on the coupling.” 

In the opinion of the engineers, 
these two recommendations are 
important in that they do not al- 
low for the use of any make shift 
attachments of a heavily-loaded | 
trailer, towed at high speed be-| 
hind a motor vehicle. 

While the principle objective of 
the committee was to insure that 
coach trailers in particular were 
to be safe vehicles from a coupler 
standpoint, they did not overlook 
the fact that even today great 
injustice can be done the trailer 
industry by makeshift connectors 
in use on the utility trailer which 
is very often loaded far in excess 
of its rated capacity and the 
ability of the unit to carry a load. 
With a makeshift or too light a 
coupler, one of these trailers 
breaking away from the towing 
car could do great damage and be 
a menace on the road. 

Members of the committee at- 
tending the meeting included A. 
G. Herreshoff, chairman, Chrysler 
Motors; Clyde Beattie, Silver 
Dome; H. S. Jandus, General 
Spring and Bumper Corp.; Louis | 
Thoms, General Motors Corp.; E. | 
Cc. Swift, Saginaw Plating and| 
Specialty Co.; W. V. Thelander, | 
Atwood Vacuum Machine Co.; R. 
S. Burnett, standards manager, 
SAE guests present included C. 
W. Schelm, president TCMA; P. 
A. Weyl, Ford Motor Co.; Don 
Blanchard, SAE, and Jack Weed, 
Trailer Trade News. 

In addition to developing a 
suggested standard hitch plate for 
the automobile manufacturer to 
furnish his dealer as the proper 
hitch for each car and to be sold 
as a package extra, the committee 
also made recommendations on 
the size of the couplings, of which 
it is suggested that there be two, 
one for trailers up to gross loads 


READY TO GO—READY TO LIVE IN! 


Safe... Silent... Strong! 


Buyers everywhere prefer the safety of steel. Thousands of trailer 
prospects want the security and long life only steel can give. Indian 
dealers are establishing themselves as headquarters for outstanding 
trailer values. 


_Triple duty composite walls insulate interiors from sound, heat, cold 
and dust. Truly the Fully-Equipped Steel SCOUT is a remarkable 
value—at a price comparable to similarly equipped wooden coaches. 
Strength, Steel, Salability—the steel SCOUT has all three. Value- 
minded people recognize no competition for the SCOUT. It’s their 
safest investment. Buyers are looking for Indian dealers. Wire or 
write for your franchise today! 


NOTHING ELSE TO BUY 


Sleeping accommodations for four — complete 
except for linens. Has heating and cooking 
stoves, full length wardrobes with mirror, gener- 
ous cupboards, aluminum sink, insulated ice box, 
ample cooking and eating facilities, rustproof 
plumbing and a host of other important features 
found only in coaches at much higher prices. 
Wire or write for complete details on the 


SCOUT and other Indian Models. 
DISTRIBUTORS . . . DEALERS . . . Write, wire or phone for your franchise today! 


6917 South Chicago Avenue, Chicago, U.S. A. Phone Hyde Park 2236 





LOWEST PRICED COMPLETELY EQUIPPED STEEL SAFETY COACH 
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Write 
For 
Free 
Catalog! 


STABILITY --ACCEPTANCE 


THE PROFIT LEADER 


Superior in engineering design and precision craftsmanship, Roycraft’s 
five new streamline trailers are the supreme of the coach 
maker’s art! Each one a masterpiece of quality construction! An unuscal 
franchise is ready for dealers in open territory! 


Write for Dealer Franchise Information 


Roycraft Coach Co. 611 Main St., Chesaning, Mich. 


AMERICAS MOST BEAUTIFUL COACH 7 





RADICALLY DESIGNED and constructed, this Health-Train is being used by the Grove Labora- 
tories, Inc., for advertising and good will purposes. The Studebaker power-car, which forms a part of 
the unit, seems particularly adapted as a tow car for display trailers used in business. 


‘Health-Train’ Reveals | 
Future Trailer Trends 


ST. LOUIS.—Of radically mod- 


ern design and construction, the 
new Health-Train operated by the 
Grove Laboratories, Inc., is bring- 
ing to all parts of the country an 
insight to the future of automotive 
and trailer construction. Operated 
purely as an advertising and good- 
will unit by the St. Louis medical 
manufacturers, the Health-Train 
is causing many people to specu- 
late as to the developments in 
trailer design in the near future. 

The train is composed of a 
Studebaker streamlined cab-for- 
ward tractor, and a trailer manu- 
factured by Aerocar Motor Co., of 
Detroit. 

Undoubtedly the most interest- 
ing feature of the train is the 
complete equipment of the trailer, 
which includes laboratory; sound 
amplifying equipment; loud 
speaker; first-aid equipment; 


sleeping compartment; a bath, and | 


a library. The unit rides on 7.00 
x 20 front and 8.25 x 20 rear tires. 

Although the train is operated 
primarily as an advertising fea- 
ture of the Grove Laboratories, it 
actually serves and is serving a 
large number of! people. 

Its owners make it a practice 
to have the trailer on hand at 
such events as_ horse shows, 


....for the Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


The largest manufacturer of diversified wire 
products in the world offers, through its 
Trailer Department, specially designed spring 
units for use in Trailer upholstering, to assure 


a good seat by day and a comfortable bed at 


night. 


It will pay you to investigate the unit now 
being used by many of the foremost Trailer 


manufacturers. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 RUSSELL STREET 


OAKLAND, CAL. 


DETROIT, MICH. 


WINDSOR, CAN. 





county fairs, state fairs; they of- 
fer its services to civic organiza- 
tions and centennial committees. 
In short, the train is very apt to 
be on hand at any place where 
large numbers of people may 
gather. And there is where its 
service to the public is most noted. 

Broadcasting and sound-casting 
equipment has been installed in 
the unit, and an announcer is car- 
ried along with the train. These 
facilities are turned over to of- 
ficials of the gathering for any 
reasonable purpose. Thus, lost 
children may be found, accidents 
may be avoided, and results of 
various events may be announced. 


The Grove Laboratories, owners 
of the train, ask only that the 
sound equipment broadcast short 
commercial announcements at oc- 
casional intervals in return for 
this service. To date, more than 
10,000,000 people in all parts of 
the country have been entertained 
and benefited by the service. 


Since the train carries a steady 
personnel, its interior is tastily 
and conveniently furnished. Ample 
sleeping space is provided, and 
even a shower bath and a library 
are part of the interior appoint- 
ments. All broadcasting and re- 
cording equipment is installed in- 
side the trailer, obviating any pos- 
sibility of tampering with the ap- 
paratus. 

A complete first-aid room has 
often proved valuable. It has been 
completely equipped and furnished 
through the co-operation of John- 
son & Johnson, and this station is 
equipped with many necessary 
medical items in addition to the 
products of the owners. 





Output Started 
In Travelcar’s 


New Factory 


DETROIT. — Production of 
Travelcar Co.’s 1937 models is now 
being carried on in the first unit 
to be completed of the company’s 
new factory at West Eight Mile 
Road, west of Southfield. 

This unit is said to be the start 
of what will eventually be the 
first plant designed and built 
solely for the production of coach 
trailers. The first unit has a 
manufacturing space of 50x 150 
feet. 

The new unit occupies the west- 
ern portion of a 12-acre site, 
which was purchased with the in- 
tention of erecting three similar 
units as production demand war- 
rants. The present unit has an 
attractive modernistic front. It 
marks the third expansion of the 
Travelcar company since their 
start eight years ago in a small 
garage building in Royal Oak. 

The all-steel running gear and 
body framing, which make up the 
chassis proper of the Travelcar 
coaches, will continue to be built 
in the old plant on the Seven 
Mile Road as will all semi-finished 
coaches for the Canadian plant in 
Toronto. 

The new plant will be used 
solely for applying the outer and 
inner shells and final assembly 
and finish. The design of the 
Travelcar makes it possible to 
transport the semi-finished chassis 
from the old plant to the new 
with a minimum of effort and 
expense. 

A unique feature projected by 
Travelcar, to be ready for spring, 
will be a modern camp for trailer 
tourists. This is being developed 
on ground adjoining the new fac- 
tory and will have all sanitary 


|} conveniences and other facilities 


to make the trailer traveler com- 


| fortable. 


Motorcycle Trailer 


DETROIT.—A motorcycle which | 
pulls a trailer has been invented by | 
a German. Arrangement is made for | 
a canoe on top of the trailer, which 
is fitted with a tiny kitchenette and 
stove for cooking, which is done out- 
of-doors. A full-sized bed and closet | 
room occupies the interior. 


Distributor Named 

CHICAGO.—The Motor Rim & 
Wheel Service of California, with 
branches in Los Angeles and San 
Francisco, has been named Pacific 
coast distributor for W. D. Foreman, 
manufacturer of trailer axles and 
running gears. 


THE INTERIOR OF THIS Ball-Wallick trailer concession wagon 
is roomy, five feet, four inches. The concession trailer was inadvert- 


ently referred to as another make 
News, 


in the last issue of Trailer Trade 
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Trailer Shortage Seen for Heavy-Selling Season 


Dealers U rged ‘to Stock 
Up Before Peak Period 


(Continued from Page 1) 


by many merchandisers of varied 
lines of products who’ intend to 
use the mobile stores extensively 
this year. 

If a considerable volume of this 
type of business breaks between 
now and the first of June, the 
jamming of orders in the plants 
might even be worse than last 
year when some factories were as 
long as six weeks behind in de- 
livery by July 1. 

Plants in the Detroit area were 
working 24 hours a day and seven 
days a week, and even then 
couldn’t keep up with the demand 
last year in late May and June. 

While many manufacturers, in- 
cluding Palace, Schult, Roycraft, 
Kabin Koach, Travelcar, Kauneel, 
Vagabond, Anderson and Holly- 
wood, have considerably increased 
the size of their plants or have 
moved into new ones, and new 
manufacturers with production 
capacity, like Bender, Indian, 
Ozark, and Safari, have entered 
the picture, it is felt that the 
great buying interest stirred up 
by the two large national auto- 
mobile shows and the local show- 
ings is going to stretch the manu- 
facturing ability of the industry 
to the utmost during the peak 
season. 

In Good Position 

Of course, it must be under- 
stood that makers like Covered 
Wagon, Silver Dome, Auto Cruiser, 
Raymond Products, U. S. Coach 
and Kozy Coach are in a much 
better position to get full produc- 
tion than they were last year 
when the storm broke, and firms 
like Hayes Body, Pierce - Arrow 
and Federal, have had enough ex- 
perience to know what it is all 
about now. 

It takes footage in which to 
build coach trailers. They can’t 
be put on a conveyor belt nor can 
they be stood on the cowl end in 
the paint room while the finish 
drys. They demand floor space 
until the last spot is touched up 
following the final inspection. And 
with most of the builders using 
all-steel frames and with many 
having gone to steel exteriors, 
final finishing must all be done 
inside, and in the building of the 
structures there is considerable 
more room needed. All of the 
added factory space therefore will 
not be clear production gain. 

Another uncertain quantity from 
the standpoint of this year’s peak 
production is the ability of some 
of the parts and equipment sup- 
pliers to step their production up 
to meet the anticipated demand. 
Some of these suppliers have al- 
ready been holding back produc- 
tion in a number of plants. In 
many instances the product they 
have been making is new to them 
and considerable engineering had 
to be done in order to get their 
own lines under way. 

Capital Increased 

The industry as a whole is in a 
much more solid position than it 
has been at any time in the past. 
In addition to the manufacturing 
capacity that has been added, a 
number of makers have consider- 
ably increased their capital struc- 
tures and are entering this year 
with adequate capital for the pro- 
duction they expect to maintain. 

Looking back to the pioneer 
days of Henry Ford, R. E. Olds 
and others who started into the 
automobile business with very 
meager capital, the coach trailer 
industry has done what is con- 
sidered to be a remarkable feat in 
building as many financially 
strong makers in its first year and 
a half of real industrial life. 

This new vehicle has had a tre- 
mendous amount of publicity and 
buildup in the press wuich has 
materially aided the able manu- 
facturers to help themselves get 
organized with far less waste time 
-than the early automobile makers, 
but this publicity has also had its 
very real drawihacks. 

This pub'park has made the 





public and the dealer body expect 
too much from the manufacturers. 
It has brought model changes and 
show expenses that have been 
considerable of a burden to manu- 
facturers who are just in the 
throes of getting their feet on the 
ground and have not yet quite 
figured out where the business is 
going to. 

In the early days the automobile 
manufacturers were able to go for 
two and three years without any 
radical changes in their product. 
Henry Ford built the Model T for 
over 18 years without radical 
change. Yet the trailer manufac- 
turer has had to have two distinct 
model changes in four months in 





DESIGNED TO RELIEVE drop axle strains, this new trailer axle, 
known as “Torgles” and produced by the Hammerblow Tool Co., Wau- 
sau, Wis., is said to act as a spacing bar between the wheels and to 
carry only the weight of the trailer. 


but absolutely essential equipment 
changes until the 1938 model time 
comes around. 


order to keep his product .in line 
with progress. Every maker will 
fight to keep from making any 


New Drop Axle 
Is Designed To 
End 3 Strains 


CHICAGO.—Designed to take 
strains away from the drop axle, 
the Hammerblow Tool Co., of 
Wausau, Wis., has produced a 
trailer axle, known as “Torgqles.” 
The new axle, a “Hotchkiss” drive 
through the spring and malleable 
spring saddle, acts as a spacing 
bar between the wheels. 

Thus, the new axle is said to 
carry only the weight of the 
trailer, and is reported to elimi- 
nate three of the common strains, 
namely torque, cranking and 
whipping. The trailer weight is 
carried between wheel bearings 
and drop of axle. The strains are 
said to be taken up in the nine- 
leaf spring. 


Profits in Trailer Sales 


A Statement by N. C. Wolfe, President, 


Silver Dome, Incorporated 


CwD 


An increasing number of alert business men, attracted by the definite assur- 
ance of substantial profits in the business of selling trailers during 1937, are 
establishing themselves in this new and fast-growing business. A large number 
of these men will build permanent businesses and achieve recognition in their 
communities and in the industry. They will realize decidedly worthwhile profits, 
not only in 1937, but for many years to come. 


This group will be comprised of those who enter the trailer selling business 
only after the most careful consideration of the financial stability of the manufac- 
turer they represent. . . the builder's experience in the trailer industry . . . of the 
builder's reputation for quality manufacturing, also the strength of his organization. 


Silver Dome offers you the assurance of a financial structure of unquestioned 
soundness; ample plant facilities; and a highly skilled manufacturing organization 
with years of experience in trailer design, engineering, and production. Silver 
Dome offers you a product that has won and maintained the enthusiastic ap- 
proval and the loyalty of a large army of satisfied owners; and, most important, 
Silver Dome is a company which is thoroughly sales-minded, and one which 
supports its organization with an aggressive merchandising and advertising 


program. 


This advertisement is directed to business men who are seriously considering 
a trailer franchise as a means to building a permanent, stable, profitable business; 
who are determined to be associated only with a financially-sound organization 
and a recognized leader in the industry. 


Such business men are invited to write for complete information regarding 


Silver Dome’s outstanding sales proposition and national finance plan. 


SILVER DOME, Inc., 50 ENDICOTT STREET, DETROIT 


sibvec Dome. 
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New Equipment to Speed 


Untput at W. D. Foreman 
CAGO. — Additional equip- 
ment to double present production 
has been installed by W. D. Fore- 
man company here. 

Among the new equipment are 
hydraulic presses, which form 
trailer axles in one operation; 
electrical furnaces for heat-treat- 
ing the axles; and new machinery 
to speed the making of rubber 
bushed shackles and _ running 
gears. 


A Fine Trailer Deserves 
a Fine Stove... 


24Coleman 
eae 


@ Designed Especially for Trailers 
@ Modernistic in Style and Finish 


@ Band-A-Blu Type Burners — 
Light Instantly 


@ Everdur Metal Fuel Tank Re- 
movable for Safe, Easy Filling 
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Vagabond Coach 


Stock Increased 


NEW HUDSON, Mich.—Vaga- 
bond Coach Mfg. Co. is offering 
40,000 shares of capital stock, at 
$2.50 per share. Of this total, 25,- 
000 shares are under option to the 
present management for a period 
of two years. 

Out of a total authorized stock 
| of 200,000 shares, 50,000 shares 


ew LESSEN TNE 


MODEL No. 390 


MODEL No. 390 (Above) — The 





trailer stove with a built-in oven that 
bakes and roasts. Provides all the 
conveniences of a city gas range. Three 
top burners. Compact, sturdily built. 


MODEL No. 390L is 
stove without legs. 


MODEL No. 371 (At Left)—A 
handy little two-burner stove—a beauty 
in design, a marvel in operating effi- 
ciency. 


the same 


MODEL No. 371 


Dependable cooking equipment is one of the first considerations of trailer 
buyers. You can satisfy the most discriminating with a Coleman Trailer Stove. 
Thousands of Coleman Trailer Stoves are in use by Satisfied customers. 
One reason for their popularity is that nearly 30,000 Coleman dealers through- 
out the United States are prepared to supply parts and service when needed 
. no waiting for delivery from the factory. This is an added service that 
trailer manufacturers give their customers at no extra cost when they equip 
their trailers with Coleman Stoves. In finish, style and color, Coleman Trailer 
Stoves harmonize with the finest trailer interiors. 
Write for full details and discounts. 


COLEMAN LANTERNS — Ideal Trailer Lights 


Coleman Lanterns are needed lighting equipment in every 
modern trailer. Make and burn their own gas ... always 
ready with high candlepower, clear-shining light. Kerosene and 
asoline models in sizes to suit every lighting requirement. 

ind, rain and stormproof. Write for full details and dis- 
counts. 


it 


THE COLEMAN LAMP AND STOVE COMPANY 


Dept. AN-2, Wichita, Kans.; Chicago, Ill.; Philadelphia, Pa.; Los Angeles, 


Calif.; Toronto, Canada 





have been issued to present stock- 
holders in exchange for old. With 
the 40,000 now offered for sale, a 
total of 110,000 shares remains 
unissued in the treasury. 


Recently re-elected officers of 
the company are F. C. Burt, presi- 
dent; George F. Miles, vice-presi- 
dent, and P. C. Miles, secretary- 
treasurer. 


Royeraft Gets 
Large Order 


CHESANING, Mich. — J. A. 
Roy,’ president of the Roycraft 
Coach Co., announces the receipt 
of a substantial order from Mont- 
gomery Ward & Co., which is 
entering the house trailer field 
and will sell coaches through its 
800 retail stores. 

Building of trailer coaches for 
Montgomery Ward will in no way 
conflict or affect the sale of the 
regular Roycraft line now being 
handled by distributors and deal- 
ers, since the contract units will 
go out.under a different label and 
be produced separately. 

The 1937 Roycraft line consists 


| of three standard coaches, starting 


with the Sportsman, a 14-foot six- 
inch model listed at $495 f.o.b. 


factory; the Craftsman, a 17-foot| 
and the) 


model listed at $725, 
Clipper, a 19-foot model which 
lists at $1,050. 


New Stove Marketed 
NEW YORK.—The Pan Electric 
Co. is manufacturing a folding port- 
able electric stove, with two burn- 
ers. The company also manufactur- 
ers a portable electric kitchenette, 
designed for trailers. 





ALL-STEEL, Plus 


/ 


OR fullest mental and physical comfort, KABIN KOACH! 

The all-steel construction means safety on the road and 

long life without repairs. The double-wall seapak insulated 

housing design makes Kabin Koach cool in hot weather, warm 

in cold. Solid comfort. See the window detail—perfection rules 

every item. Automotive engineers of 20 years experience build 
it right. Write or wire today for highly attractive 


distributor proposition. 


3 MODELS 


hominess . .. . 


Ceiling and walls doubled 
and insulated; floor 
damp proofed; windows 
screened; double light 
circuit; water tank; ice 
box; lockers and storage 
nooks; special bed 
designs. 


Full of room and cheerful 


Most comfortable and 
convenient trailer details 
and layout ever prepared, 
with help of experienced 
women who reduce house- 
work to a minimum. Finest 
for the tour or camp life, 
and long use. 


KABIN KOACH COMPANY 


SCOTT LAKE ROAD . - 


PONTIAC, MICH. 


=] l om 
Wasa lanl 


SERVEL, Inc 


id indiana 


ELECTROLUX SERVEL IS following action of the electric 
refrigerator firms in bidding for the farm trade by carrying its line in 
trailers. A fleet of 100 trailers, towed by Dodge cars, has been 
equipped with the company’s kerosene-operated refrigerator models. 








Refrigerator Firm U sing 


100 Trailer Sales Rooms 


DETROIT.—Approximately 100 
combination Dodge coupes and 
Aerocar trailers are being put into 
operation by Servel, Inc., manu- 
facturers of Servel Electrolux re- 
frigerators. 

The trailers, of special design, 
practically are show rooms on 
wheels, each equipped with a kero- 
sene-operated refrigerator and 
with comfortable seating facilities 
for prospective dealers or cus- 
tomers. Not only the trailers, but 
also the coupes, have radio and 
public address systems, providing 
both entertainment and sales talk 
in which the advantages of the 
merchandise are explained. 

The outfits are proving of par- 
ticular value in rural sections 
where Servel salesmen contact 
wholesale and retail dealers and 
retail purchasers living on farms, 
where neither electric current nor 
gas is available and where demon- 
strations of kerosene-burning re- 
frigerators are said to result in 
many sales. 

The Dodge coupes used as trac- 
tors were purchased’ through 
Hartmetz Brothers, Dodge-Plym- 
outh dealers, Evansville, Ind. The 
trailers are built by Aerocar Co., 
Detroit. 


TRAILER 
BUILDERS 


Write us for information on body 
hardware, body trimmings and 
lacquers. 


We carry the largest stock in the 
world on these items. 


Get our prices and samples first— 
wire or write— 


ALLENDER 


BODY PRODUCTS CO.) 


1966 E. Forest - - - - Detroit! 
1718 Fairmount - - Philadelphia | 
1237 Main Street - - - Buffalo) 
3033 Locust - - - - St. Louis) 
1713 Cuming, - - - 








Air Conditioning 
Included in New 


Travelear Line 


DETROIT.—New features of 
the Travel Car Co.’s 1937 Travel- 
cars include several exterior and 
interior changes, air-conditioning 
systems, combination heating and 
cooking unit, and a hot water 
heating and storage system. 


Features retained on the new 
models consist of steel frames, 
knee-action suspension, thicker 
outer walls and air-space insula- 
tion. In addition to the latter, a 
special outer insulation of balsam 
wool, jute and fiber, covered with 
canvas is provided. 


Price range extends from $355 
for a 12-foot complete model on 
through a dozen models to $1,850. 
Commercial jobs, shells and large 
moving vans are also available. 


Handles Indian Trailers 


CHICAGO.—Fred Huyck, well 
known here in the automobile trade, 
has just taken over the ‘distributor- 
ship of the Indian Trailer for this 
territory. He has opened headquar- 
ters formerly occupied by Robert C. 
Crist, Covered Wagon distributor. 
Crist has moved diagonally across 
the street to larger quarters. 


PLUS QUALITY and 
PRICES THAT MAKE 


SALES FOR SCHULT DEALERS 


Six Models $275 to $1,285 


SCHULT TRAILERS, Inc. 
See 1830 S, Main St, 
= Elkhart, Ind. 


Largest Manutacturers 
Popular Priced Trailers 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


SYRIAN DESERT TRAVELERS will ride in one of these huge lightweight trailer-buses, built by 
the Edward G. Budd Mfg. Co. for service on the 600- mile run between Bagdad and Damascus, The trailer, 
45 feet long, is air-conditioned with upper and lower berth accommodations for 14 passengers, and is 


towed by a tractor-type car. 


Sleeper-Trailer 
Ready For Runs 


Across Desert 


PHILADELPHIA. — A light- 
weight, stainless steel sleeper bus 
of 14-passenger capacity, air 
conditioned and designed for 
desert travel, has been delivered 
by the Edward G. Budd Mfg. Co., 
to the Nairn Transport Co., Ltd., 
for use in the Syrian desert be- 
tween Bagdad and Damascus. 


Construction of the _ sleeper- 
trailer follows closely the design 
of railway equipment. The sleeper 
unit is the first of its type ever 
constructed, and was specially de- 
signed to operate under the ex- 
treme temperatures and _ road 
conditions encountered in the 600- 
mile desert run, where only 200 
miles of the route follows estab- 
lished road. 


Pulled by a _ 150-horsepower 
diesel tractor, the unit will cut 
nine hours from the existing 24- 
hour schedule now in effect be- 
tween the two cities, and has a 
top speed of 65 miles an hour. 


The power unit was built by the 
Van Dorn Iron Works, of Cleve- 
land, and the air-conditioning 
equipment and interior finish were 
installed by Fitz Gibbon and 
Crisp, of Trenton, N. J. The 
Firestone Rubber Co. constructed 
special 300x20°tires carrying from 
25 to 30 pounds of air for use on 
the tractor and trailer. 


Overall length of the trailer 
and tractor is 57 feet, six inches, 
and that of the trailer alone 36 
feet eight inches. Overall height 
when loaded is eight feet, seven 
inches. The bus weighs 28,000 


pounds. 


The roof is of standard semi- 
trailer design. Side-frames are 
of semi-trailer stress skin con- 
struction. 


Two entrance doors are pro- 
vided, one on the right side, and 
another in the rear of the bus. 
The location of the 17 windows 
provides two window openings in 
each sleeper compartment. 


Air brake equipment is mounted 
on the axle—an unusual feature 
on vehicles in desert service, 
where the custom is merely to 
shut off power and coast to a 
stop. The brake, however, adds to 
the versatility of the equipment, 
enabling it to be operated in a 
mountainous country should such 
special service be required. 


Because of sand storms, all 
joints are soldered, cemented, or 
painted and thoroughly water- 
tested so that they cannot leak 
or breathe dust. Kapok insulation 
is unusually heavy, for under ex- 
tremes of heat and cold, varying 
from 0 to 140 degrees F., the 
air conditioning equipment will 
reduce the extremely high tem- 
peratures while Caloritic heaters 
will keep the interior warm in 
cold weather. Heat equipment is 
a vital necessity in coach trailers 


Seek Trailer Park 


SOUTH BEND, Ind.—Lasalle Park 
here may become a campsite for 
trailers, if recommendations of a 
citizens’ committee is heeded by the 
board of park commissioners. 


« 


in this type of service. |upper berths are readily convert- 

Each compartment, though|ible into double facing seats. The 
large enough to seat four, is de-|lower cushions of the seats, to- 
signed to accommodate but two|gether with additional cushions 
persons. Most of the 15-hour ride | carried behind the seat backs are 
will be made after nightfall. The! used to form the lower berth. 


Trailer Displays 
Will Be Feature 
Of Detroit Exhibit 


DETROIT.—tTrailers will be a 
feature of the annual Detroit and 
Michigan Exposition, April 2 to 11. 
Space for 14 trailers has been 
allotted to five manufacturing 
companies. 

“We are glad to include trailers 
in this year’s exposition,” said 
James Vernor jr., general chair- 
man, “not only because of their 
potentiality as a low-cost housing 
trend, but also because of their 
evident popularity as de luxe 
vacation equipment.” 

The trailer section will be dec- 
orated in wildwood style near the 
Michigan conservation depart- 
ment’s picturesque showing of 
Michigan wildlife and recreation 
information. Both will be part of 
the Midwest Sportsman’s Show 
division of the Exposition. 


N. D. Ely Named to Sales 


Staff of Silver Dome, Inc. 


DETROIT. — Appointment of 
Newell D. Ely to the executive 
sales staff of Silver Dome, Inc., is 
announced by K. M. Schaefer, 
vice-president and general sales 
manager. Ely until recently was 
a sales promotion executive of 
Pontiac Motor Co. 


The unprecendented develop- 
ment of the trailer coach industry 
and the rapid growth of its 
national dealer body, it is said, 
has made it necessary for Silver 
Dome to launch extensive adver- 
tising and sales promotion acti- 
vities, which will be under Ely’s 
direction. 


Named Representative 


CHICAGO. — Maremont Automo- 
tive Products, Inc., announce the ap- 
pointment of W. J. Huber, formerly 
with the Permatex Co., as direct 
factory representative for Minne- 
sota, North and South Dakota, Iowa 
and Nebraska. 


ind Lib... 


THE REALLY “HOMEY” 


It isn’t enough to “put up some drapes’’ 
. . . trailers deserve the same superb 
Goodall fabrics sponsored and selected 
for fine homes by leading decorators and 


magazines. 


Goodall upholsteries and draperies are es- 


pecially right for trailers. 


They are prac- 


tically impervious to weather, sun, dust 
or time--and offer infinite possibilities for 
fashion-right decorating. Shown here are 
two approved combinations; be sure to 
see the complete Goodall range! 


Drapes of cheerily-flow- 
ered “Cheshire” mate 
handsomely with ‘‘Ard- 
sley’’ upholstery’s inter- 
esting all-over design. 


VELMO UPHOLSTERIES 
GOODALL FABRICS 


Goodall drapes in gay, 
colorful stripes are a per- 
fect complement for the 
honeycomb-like weave of 
**“Glenburn.”’ 


Goodall-Sanford 


INDOUSTRIES 


TOUCH 


SEAMLOC CARPETS 
LEATHERWOVE FABRICS 


GOODALL-SANFORD INDUSTRIES, Fifth Avenue at 31st Street, New York City 












Conn. Sets Up Regulations 





HARTFORD, Conn. — Regula- 
tions to govern the operation of| before they may be registered. 
coach trailers in Connecticut have| Such inspection shall be made 
been announced by Wilbur L.| when drawn by the tractor, opera- 
Cross jr., safety engineer of the|tion limited to that particular 
state department of motor vehi-| tractor and so designated on the 
cles. |registration certificates of the 

The regulations follow in part: | trailer. 
] “All trailers, according to de- “Brakes are required on all 

signation, shall be inspected | trailers, whose gross weight 


A VETERAN 


s peaks-- 


Paul R. Wagner, our 
distributor in Des 
Moines, has been in 
the automobile indus- 
try for almost a quar- 
ter of a century. He 
says: 

“Today we value our 
Covered Wagon con- 
tract a great deal more 
than any automobile 
contract it would be 
possible to get, and we 
have sold in the past 
as high as 2,370 new automobiles in one year. We 
believe that the dealer, this year, and in years to 
come, with a Covered Wagon contract, is going to 
be very fortunate.” 


Wire or write today for details. Your territory may 


still be open. C. I. T. floor plan financing and new 
low time payment plan. 
























For Operation of Trailers 


by the motor vehicle department 
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is 1,000 pounds or more, adequate 
to stop such vehicle within a 
braking distance of 20 feet on a 
dry paved surface, from a speed 
of 20 miles per hour. 

“The overall width of the trail- 
er shall not exceed 96 inches, 


tion of trailer and tractor shall 
not exceed 40 feet and the height 
shall not exceed 11 feet. 

“The trailer shall be equipped 

with an adequate stoplight, 
|which automatically operates 
when brakes on tractor are ap- 
plied. Further equipment shall 
include a tail light, light illumi- 
nating the registration plate, also 
two running lights in the rear 
showing a red color, and two run- 
ning lights in the front, amber in 
color. The running lights shall be 
located as close as possible to the 
four upper corners of the vehicle. 
All lights shall be visible for 500 
feet in clear weather. 
5 “An approved reflector, red, 





amber or crystal in color, shall 
be attached to the rear of all trail- 
ers. If the width is six feet or more, 
two reflectors, red, amber or 
crystal, shall be attached to the 
rear and two reflectors, amber or 
crystal in color, shall be attached 
to the front as close to the four 
corners as possible at a height 
not to exceed four feet from the 
ground. 
6 “Trailers with an overall width | 
of five feet or more, or a 
length exceeding 10 feet, shall be 
equipped with an approved direc- | 
tion signal that may be operated | 
by the 
vehicle. | 
7 “All trailers shall carry three | 
flares visible when lighted for | 
a distance of 500 feet in clear | 
weather to be used when stopped | 
on the traveled portion of the) 
highway at night. 
8 “No trailer regardless of| 
weight shall be attached to the | 
bumper of the towing vehicle. An 








COVERED WAGON CO. 


519 Cass Avenue, Mt. Clemens, Mich. 
Originators and World’s Largest Builders of Trailer Coaches 
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adequate hitch shall be used pre- 
ferably of the ball and socket type. 
This hitch shall be firmly attached 
to the frame or to a solid connec- 
tion to the frame. 
9 “Each motor vehicle used as 
a tractor shall be equipped 
with an external mirror so located 
and adjusted as to give the oper- 
ator thereof a clear, reflected view 
of the highway directly to the 
rear of or on a line parallel to 
the side of the body. 
10 “No motor vehicle or trailer 
shall be equipped with an 
open toilet or other device that 
may be a hazard from a health’s 
and sanitation standpoint. 

“Items five, six, eight, nine and 
that part of four regarding 
running lights do not apply to the | 
small open top trailer that may | 
be registered as a camp trailer, | 
but is not a house trailer or} 
trailer coach.” 


ATWOOD-DAYTON No, 400 


Trailer Water Pump 


Designed especially for trailer needs. Positive 
in action even when seldom used because this 
Atwood-Dayton pump has no sliding parts to 
require gaskets or washers. Constructed for 
permanence and durability. Compact, easy to 
operate. An effective water drawing unit every 
trailer should have. 

DEALERS and MANUFACTURERS 
This pump is needed and wanted—you please 
your customers with it and make an extra profit 
on it. Write for prices, also information on 
Deck Props, Trailer Steps, and Couplers. 


Atwood Vacuum Machine Company 


Trailer Division, Dept. N, Rockford, 11. 





the overall length of the combina- 


driver of the towing | 5 


g. 












A REMOVABLE fuel tank is one of the features of this new 


Coleman three-burner trailer range. 
unit is designed so that a table top 
SS -——-—& 


New Models 


Are Announced 
By Autocruiser 


BALTIMORE.—Five models, 
ranging in length from 17 to 25 
feet, are announced by the Auto- 
cruiser Co. of America. Prices 
range from $685 to $2,400. 


Features of the 1937 models in- 
clude all-steel chassis, weather- 
proof controlled ventilation, high 
hitch with wheel jack, drop win- 
dows, rear storage compartments 
and complete insulation. Bath or 
shower equipment is available on 
several models, while air-condi- 
tioning units are included in the 
two largest models. 


Vacuum brakes are provided on 
most of the models, and tempered 
masonite is used as the exterior 
covering. The interior finish is 
mahogany varnished, with built- 
in wardrobes and 30-gallon water 
tanks. 


The entire coach trailer production 
of 1936 represented but 20 per cent 
of the trailers built that year. 
















There is a built-in oven and the 
covers the burners when not in use. 
Or 


‘Tank Is Movable 
| On Trailer Range 


WICHITA, Kan.—Equipped with 
a movable fuel tank, the new 
Coleman trailer range has three 
burners and a low built-in oven. 
A swing lid covers burners when 
not in use, and provides a table- 
top working surface. 


The removable fuel tank, made 
of non-rust and non-corrosive 
metal, is considered an unusual! 
safety feature. The new stove has 
three Band-A-Blu burners, and an 
additional burner for the oven. 


Silver Dome Appoints 


Estep Coach Distributor 


DETROIT. — A. M. Estep has 
been appointed coach distributor 
for Silver Dome, Inc., according 
to an announcement by K. M. 
Schaefer, general sales manager. 

Estep, who has had many years 
of experience in railroad traffic 
work, has been with Silver Dome 
for the past year. 








The Olds Motor Vehicle 
organized in 1897. 





Co. was 





AUTO CRUISER’S NEW MODELS range from 17 to 25 feet and 


are priced from $685 to $2,400. All- 


steel chassis, controlled ventilation, 


drop windows and complete insulation are among the features of the 


new line, two models of which are 





shown above. 
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Aerocar Adds 
2 New Models 
To 1937 Line 


CORAL GABLES, Fla. — The 
Curtiss Aerocar Co. announces ad- 
dition of two new standard models 
to its 1937 line. 

Model JC-100, the only Aerocar 
which may upon special order be 
built for use with a sedan as well 
as a coupe type of automobile, has 
a stream-lined rear end. Features 
include a galley with stainless 
steel sink and stovehood; circu- 
lating hot water; a separate com- 
partment with shower, wash basin, 
medicine cabinet and water-flush- 
ing toilet; a dual six and 110-volt 
circuit with combination light fix- 
tures, two large wardrobes and a 
number of commodious cabinets 
and drawers. 

Model 161-B, with custom body 
finish inside and out, is designed 
for touring as well as living pur- . — 

oses. The main compartmen 
oo siete: toter ancien INTERIOR OF THE NEW Curtiss Aerocar is luxuriously finished. ANOTHER INTERIOR VIEW of the new Curtiss Aerocar, looking 
upholstered chairs which may be Above is shown the front portion of the trailer, and the stainless | towards the rear, reveals cabinet work of the built-in storage space 
converted into two lower berths, steel sink and stovehood. and seats which make up the dinette ensemble. 

a forward cross-divan (chest of : coae = : a a ees ; , 

drawers optional), two pullman- 

type upper berths and two large 

clothes wardrobes. The galley is 

equipped with a stainless steel 

sink and stovehood, three-burner 

pressure alcohol stove, circulating 

hot water heater and refrigerator. ‘ 

One of the mian features of this : i 

model is the large toilet compart- The Romany,"’ manufactured by The J. 

ment with adjustable opaque win- B. Judkins Company, Merrimac, Mass., is 

dow at the rear. This compart- 
—_ en , Celotex for strength, comfort and quietness. 
white water flushing toilet with 

septic tank beneath the floor and 

four large cabinets. 

Still another model, streamlined 
and without interior equipment, is 
designed for sales representatives 
to be used for the transportation 
and display of various lines of 
merchandise. 


Galveston’s New Camp 





one of many popular trailers insulated with 


GALVESTON, Tex.—Construction 
has started on Galveston’s new tour- 
ist campsite, which will provide fa- 
cilities for 100 trailers at the outset IT’ IN L ATE D WITH 
and 250 later on if necessary. Alvin eee 


F. Myers, chairman of the special 
committee appointed by the chamber 


of commerce, declared that around 
$5,000 would be spend on the project. x 
REC 


> U.S. PAT. OFF 


@ NEW DECK 
VENTILATOR 


a in tit able... attractive... stronger 


d Deck Ventil 1 ; ; 
ee ee Celotex is strong—provides brac- 


ee oe .ss @asier to build and ‘sell ing and tensile strength that with- 


made by pioneers in Trailer Ven- 


tilation. stand rough travel—yet fits easily 


Priced to save you money because 
of quantity peoduction. Make Now—another leading builder of quality trailers to body curves. 


arrangements now for 1937 de- 


liveries. . a 
—The J. B. Judkins Company—has adopted 2 Celotex insulates as it builds— 


Also Side-Wall Automatic Venti- 


1 . draft—st f, and . . . . 
Weeihctod Suicsseinn Measine Celotex insulation—because this ONE material keeps out midday heat and guards 


he elecaahecranaana solves 4 vitally important problems in trailer 

ee es , or P . trailer owners against sudden se- 

raller buyers are asking tor ese aoe 

a haga may cer Ag construction at ONE cost! vere weather changes. 

them Get equipment next 

on Tae a Se Trailer manufacturers are swinging over to 3 ; ; 
Celotex serves as insulation 


AUTOMATIC VENTILATOR this light, strong, easily-handled board—the roe oe ee 
COMPANY material that builds, insulates, subdues noise, eae ae ee 
CORUNNA, MICHIGAN and provides an attractive interior in ONE appli- athe Ps lee . 
cation. Thus—it speeds assembly, keeps down 
construction costs. 


The Insulating Board that makes trailers more comfort- 


4 Celotex replaces interior finishes 
. : : that sweat, crack and blister. In 
For better-built trailers, insulate the floors, ; : 

natural tan or painted, Celotex is 


walls, and roofs with Celotex. Mail coupon now the only finish needed. 
for complete information on how to use it. 


Coleian is protected ageinet Termites, Dry Ret ead FCSN RIN OD EARNER EASED DD 

' THE CELOTEX CORPORATION ADN 2-3-37 
Fungus Growth by the patented Ferox Process 919 N. Michigan Avenue, Chicago, Ill. 
Please send information on the use of Celotex in passenger 
trailers. 


SCHULT TRAILERS 
ARE PRICED RIGHT. 


THE SCHULT DEALER GETS THE 
BUSINESS! WRITE TODAY FOR FACTS. 
SIX MODELS $275.00 to $1,285.00. 
SCHULT TRAILERS, Inc. 
1830 S. Main St., Elkhart, Indiana 
Largest Manufacturers 1 


Popular Priced Trailers BRAND INSULATING CANE BOARD 
Reg. U.S. Pat. Off City ee ae . x State 


ae eee 78 World’s Largest Manufacturer of Structural Insulation na------------------------------4 


Name 


Address 








Lower Income Groups 


Chief Trailer Buyers 


(Continued from Page 1) 


to escape house rents and taxes; 
or is it the outcome of the human 
urge toward travel and adven- 
ture? Whatever it may be, the 
fact remains that in less tnan five 
years the house trailer, decendant 
of the old gypsy caravan, has be- 
come front page news. Munici- 
palities and states are already 
putting into practice legislation, 
either favoring or partly inhibit- 
ing house trailer ownership. 


So important has the house 
trailer become that the depart- 
ment of interior has set aside 
house trailer camping areas in 
several of the national parks. 
Trailer associations are being 
formed to protect the interests of 
trailer owners. 

Whereas, a few years ago house 
trailer manufacturers could al- 
most be numbered on the fingers, 
today out of 249 auto trailer 


One of Western Union’s new fleet of Royal Coaches, 
just produced in the Royal factory at Sturgis, Mich. 


Royal’s the Coach 


. . . for Commercial Trailer Sales 


Why? Simply because we’ve been building fine furniture for nearly 
a half-century—and know what’s needed to make a successful in- 
terior arrangement for any purpose. Besides, Royal Trailers are 
engineered on sound automotive practices that assure the maximum 
in safety, comfort and appearance. Write or wire for our excep- 


tional distributor offer. 


Left: Gibbs & Co. sell beauty shop 
furniture and supplies. We make the 
furniture, the trailer, all its show 
cases and other equipment. Just 
one of many successful commercial 
trailers built by Royal. 


Three house-trailer models fully equipped, 
at $795, $885 and $1095. Prices on commer- 


cial equipment upon request. 


Yes, 


we build fine furniture! This 


is a 


china cabinet of a Royal mahogany dining 


room suite of Chippendale design... . 


We 


apply our furniture experience in making 
Royal Coaches real homes or real display 


rooms on wheels. 


ROYAL-WILHELM CO. 


STORGES, MECHEGAWN 


aa = 


Se be he hp tp tp > 4 ho he th te 


as ~ Se fe Ae tp he te a te 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 








makers, there are 110 who are 
definitely identifiable as builders 
of house trailers. In addition to 
these plants building trailers on a 
mass production basis, there are 
an estimated number of 300 small 
producers turning out from one 
to 10 trailers a month. Thousands 
of mechanically-inclined persons 
are building one or more trailers 
a year as a side-line. Body manu- 
facturers, truck manufacturers 
and even automotive manufactur- 
ers are getting into the business 
seriously. 

Soon competition between trailer 
makes will become as fierce as it 
is between makes of cars. Manu- 
facturers and their dealer organ- 
izations will have to go after this 
business aggressively. Whom will 
they approach? In this survey, a 
questionnaire was mailed to house 
trailer owners in Michigan who 
could be identified as owning 
production jobs. All trailers listed 
as “assembled” were omitted from 
the survey because it is not 
possible to be sure that these 
trailers are house trailers. 


Makes and Years of Passenger 
Cars Owned by House Trailer 
Owners 


It appears that well over half 
of these trailer owners owned 
brand new cars. This suggests 
that a good prospect list for trailer 
purchasers would be the list of 
new car buyers. 

The idea that people become 
good prospects for trailers as soon 
as their new car is paid for does 
not seem to be borne out by the 
fact that a comparatively small 
percentage of these trailer owners 
own 1935 model cars. The 1935 
model cars would presumably be 
in the hands of new car buyers 
whose cars were already paid for. 

From the fact that ’34, ’35, and 
’36 model cars—all of which cars 
are known to be pretty much in 
the hands of the new car buyer 
class of people—represent 80 per 
cent or better of all of the trailer 
owners shown here, one may con- 
clude that prospects for trailers 
are pretty well confined to the 
new car buyer class of people. 


It could be concluded further 
that practically all of the pros- 
pects for new trailers will be 
found among owners of cars of 
the last three year models. That 
is, in 1937 trailer buyers will come 
from owners of 1934, 1935 and 
1936 models and after the middle 
of the year this will step up a 
year so that the trailer buyers 
will be owners of 1935, 1936 and 
1937 model cars, 

This, of course, is a compara- 
tively small group. 

Out of the 22,000,000 odd regis- 
trations of all makes ana all year 
model cars in the country, roughly 
30 per cent will be 1936, 1935 and 
1934. 

Thus, the prospective market 
for new trailers does seem to be 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 
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narrowing down to within rea- 
sonable groups. 

There does not seem to be any 
significance in the way in which 
these trailer owners divide by 
make of car owned. Approxi- 
mately half of them own either 
Fords or Chevrolets. This is to 
be expected since Fords and 
Chevrolets together represent 
some such proportion of the total 
number of cars. 


Ownership by Vocations 

Out of a total of 345 names 
checked, 244 or 70 per cent were 
located. The proportion located ?s 
so large as to make it reasonably 
certain that these actually are the 
vocations of those people who 
owned trailers in 1936. 

The classifications used are self- 
explanatory with the exception of 
the last one—“Laborers, mechan- 
ics, and low-income group.” This 
group included hundreds of differ- 
ent vocations which go to make 
up what is loosely thought of as 
“the working class.” Their in- 
come ranges from probably $2,000 
down. It is a little surprising to 
find that 40 per cent of all these 
trailer owners are in that group. 

On the other hand, this fact is 
comparable to the fact that better 
than 60 per cent of all new cars 
are bought by persons with yearly 
incomes of less than $3,000. About 
30 per cent of all new cars are 
bought by people with incomes of 
less than $2,000. 

And these figures compare rea- 
sonably with the figures on the 
proportion of trailers which are 
in the hands of owners of late 
model cars. 


least 60 per cent of all the trailers 
that will be sold next year will 
be sold to this group. The actual 
practice will probably increase - 
this percentage due to the strong 
probability that those trailers 
shown to be owned by the low- 
income group were home-made or 
assembled trailers, at least in part. 


HOUSE TRAILERS 
Vocations of Trailer Owners 
(Note: This does not include 
“assembled” or “home-buiit” trail- 
ers). 
Percent 

Policemen 2.0 
Firemen 
Gov. Employes 
Teachers 
Clergymen 
Executives 
Physicians - Dentists 8 
Attorneys 

nsurance 
Artists 
Contractors 
Clerks 
Skilled Trades 
Salesmen 
Purchasing Agents . 
Opticians 
Supts. & Foremen .. 
Managers & Props. . 
Draftsmen 
Accountants 
Nurses 
Distributors 
Trailer Mfgs. ....... 
Laborers, Mechanics 

and Low-Income 

Group 

House Trailer Registration 


With but one or two exceptions, 
all states require trailers to 
license. 


HOUSE TRAILER—CAR OWNERS 


36 


6 
24 


Chevrolet 
Chrysler 


Nash 
Oldsmobile 
Packard 
Plymouth 
Pontiac 
Reo 
Miscellaneous 
It would seem from the voca- 
tional tabulation that about 60 
per cent of all trailers are owned 
by people whose incomes range 
from $2,000 up to possibly a top of 
$5,000. Any trailer ownership in 
the class above $5,000 appears to 
be exceptional. 
There are certain classifications 
that stand out—policemen, fire- 
men, government employes, and 
teachers. The number of people 
in these vocations owning trailers 
is much larger in proportion to 
the total number of people there 
are in these vocations than.is the 
case in any other group, unless it 
be physicians and dentists. 
Out of 20,000 people in the pub- 
lic service in cities surveyed here, 
30 were found with trailers. Out 
of 6,000 physicians and dentists 
in the same cities 8 were found 
to own trailers. 
A Higher Income Market 
Although it is impossible to say 
exactly, there are probably in the 
neighborhood of 100,000 individ- 
uals in these cities within the 
higher income groups mentioned 
here, but there is no way of know- 
ing accurately enough for com- 
parison purposes how many trail- 
ers there were registered. It seems 
safe to conclude, though, that at 


ob % 
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Off Standard 
Lists 
Motors, % to 10 H.P. 
Gear-Head Motors, 1% to 10 H.P. 
Generators, 2 to 30 KVA. 
Motor-Genr. Sets up to 25 KW. 


Brand New—Guaranteed 
Latest Design 


UNION-C-ELECTRIC CO. 
955-7-9 Park Ave., Union City, N. J. 


"29 and 
earlier 
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Most states require that the 
make of trailer be shown, but 
very few states, if any, issue a 
separate type of license for a 
house trailer from that issued to 
any other type of trailer, 

Thus, the only possible way of 
picking out house trailers is by 
make. 

Since a large proportion of those 
trailers which are known not to 
be freight trailers are listed as 
“assembled” or “home-made,” the 
number of names actually known 
to own house trailers is very 
limited and represents a very 
small proportion of the total 
number of house trailers there 
actually are. 

It is probable that 1937 will see 
some change in state regulations 
affecting trailers, and it is to be 
hoped that changes will be so 
made to make it possible to seg- 
regate definitely the house trailer 
owners. 

As a source of prospects for new 
trailers, one naturally thinks of 
those listed as owning home-made 
or assembled trailers. These 
would not be particularly difficult 
to list at least in several states. 
It is thought, however, that for 
the most part these would be 
owned by people of some mechan- 
ical skill who for the most part 
were not able to afford to pur- 
chase a trailer. The number of 
production or custom-made trail- 
ers of early year models seems to 
be altogether too small to make 
it practical to search the whole 
list to get these few names, 

The whole situation will prob- 
ably change during 1937, but for 
the present time it would seem 
that present trailer owner lists are 
hardly practical except for re- 
search purposes. 

The Industrial Market for House 
Trailers 

There are two groups of in- 

dustrial concerns whose salesmen 
(Continued on next page) 
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Lower Income Groups 


Chief Trailer Buyers 


(Continued from page 14) 


can profitably employ house trail- 

ers for sample display purposes: 
(a) Manufacturers who 

specialties through dealers. 


(b) Manufacturers and whole- 
salers who sell staples to dealers. 


The Specialty Field—Manu- 

facturers whose products re- 
quire demonstration. This group 
may be solicited for their business 
in trailers to be used in helping 
dealers; and also for their co- 
operation in selling dealers on the 
idea of the dealers providing one 
or more trailers for the sales 
force. This group includes ap- 
proximately 100 electric washing 
machine manufacturers, 125 elec- 
tric household refrigerator manu- 
facturers, 400 radio manufactur- 
ers, complete sets; 90 vacuum 
cleaner manufacturers, 382 elec- 
tric household appliance manu- 
facturers, 300 oil burner manu- 
facturers, 400 water heater manu- 
facturers. 


sell 


Concerns whose salesmen 

carry samples — 241 leather 
hand bag manufacturers, 463 food 
manufacturers, national adver- 
tisers, 1,500 dry goods wholesale, 
712 hardware wholesale, 1,300 auto 
accessories wholesale, 1,500 
novelty, notions and fancy goods 


Kauneel Coach 
Is Reorganized 
In Indianapolis 


INDIANAPOLIS.—AIwin Gloetz- 
ner, formerly general manager of 
the Covert Gear & Mfg. Corp., 
Lockport, N. Y., together with 
associates, has acquired all the 
assets of the Kauneel Coach Co., 
at St. Johns, Mich. They have or- 
ganized a new corporation known 
as the Kauneel Coach Corp. of 
Indiana to make trailers. 


The main operations will be in 
Indiana, and it is the intention 
of the corporation also to have 
a plant on the Pacific coast. 


Gloetzner is president and gen- 
eral manager of the new corpora- 
tion, and associated with him will 
be Frank Strattan, formerly of 
the Pierce-Arrow Motor Car Co., 
as vice-president in charge of 
sales. 

Financing of the corporation 
will be done through Arthur H. 
Wyatt, investment banker, of 
Indianapolis. The temporary gen- 
eral offices of the plant will be 
located at 814 Guaranty Bldg., 
Indianapolis. 


It is proposed to continue to 
full capacity all operations at St. 
Johns, Mich., and plant operations 
there will be in charge of Edwin 
G. Kaunitz. Lester Kaunitz will 
be in charge of designing, and 
Eugene Wells, formerly of the 
Motor Wheel Corp., of Lansing, 
will be in charge of purchases. 


The plan calls for production of 
3,000 trailers the first year, being 
divided between standard and 
de luxe models, with prices rang- 
ing from $625 for the commercial 
job, $785 for the standard, and 
$995 for the de luxe job—all prices 
f.o.b, St. Johns. 





wholesale, 1,200 boot and 

manufacturers wholesale, 

millinery manufacturers, 
sporting goods manufacturers, 710 
hardware manufacturers, 551 
stove manufacturers, 49 linoleum 
manufacturers, 255 carpet and 
rug manufacturers, 80 men’s fur- 
nishings manufacturers, who are 
national advertisers, 100 under- 
wear and knit goods manufactur- 
ers, who are national advertisers. 


shoe 
1,000 
538 


While the above data cannot 
be taken as final and conclusive, 
or as sufficient basis for the 
establishment of a policy, it does 
at least suggest a line of work. In 
other words, effort to confirm or 
disprove what seems to be facts 
should be made. Some further 
surveys should be made on own- 
ers of the late year model cars to 
determine how likely they are to 
buy trailers. This data should 
then be checked against similar 
surveys of owners of other model 
cars, 





If you can establish what seems 
to be shown by the above data— 
that your prospects are confined 
to within a fairly narrow group, 
you are in a very strong position 
to make your sales work really 
effective. 


ee <a 


Roycraft Coach 
Adding Unit to 
Present Plant 


CHESANING, Mich.—The Roy- 
craft Coach Co. has acquired title 
to the factories and land in which 
it has been operating here for the 
past year and is making improve- 
ments and building additions for 
more production capacity, accord- 
ing to Wm. F. Lutz, general man- 
ager. 

The first new addition to the 
plant when completed will enable 
a two-lane assembly line 360 feet 
long. This addition is entirely 
separated from the mill room and 
cabinet shop. The next addition 
will be utilized as a paint shop. An 
additional tract of land is being 
acquired which will enable further 
expansion of the production facili- 
ties when needed. 

Purchase of the present prop- 
erty was made available to the 
Roycraft Co. without the need of 
increasing the capital structure of 
the company, through a com- 
munity loan subscribed to by the 
business and professional men of 
this city. Realizing that the com- 
pany was outgrowing its quarters 
and knowing that J. A. Roy, presi- 
dent, was considering offers to 
take the company away from the 
city, these men made the loan 
possible. 

With the new additions 


it is 


expected that production can be, 
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increased to 5,000 units a year. 

A new board of directors and 
several new officers of the com- 
pany also is announced. 

The new directors are J. A. Roy, 
president; Mrs. J. A. Roy, vice- 
president; Floyd M. Hopkins, 
cashier of the Chesaning State 
Bank, secretary; Fred G. Swartz- 
miller, treasurer, and Wm. F. 
Lutz, general manager. 

Harry Pickton, formerly with 
the Pontiac plant of the Fisher 
Body Co., has been appointed 
production manager, and W. L. 
Neil, sales manager. 

There has been no sale of either 
common or preferred stock, and 
no change in the ownership of 
the company is contemplated. 


Acme Produces 
New Top Paint 


DETROIT.—The research de- 
partment of Acme White Lead 
and Color Works has been work- 
ing for months to develop Sil-Top, 
a new finish made specifically for 
trailer tops. It is sold in a two- 
compartment container, one com- 
partment holding the powder, the 
other the vehicle. It is mixed on 
the job, and can be used on either 
exterior or interior surfaces. 

In Sil-Top, Acme chemists have 
discovered a method of bonding 


paint to the vehicle (in this case, 
a type of spar liquid), producing 
what is said to be a waterproof, 
durable film. 
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Acquires Dealership 


KANSAS CITY.—The Richardson 
Trailer Co. announces acquisition of 
a distributorship of Hayes motor 
homes and Travelo, made by the Ray- 
mond Products Co. for Kansas and 
the western half of Missouri. 
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Render this service to your customers 
and make money doing it. | 


The ATWOOD THIEF-STOPPER is a 
sure sale every time you show it. No 
trailer owner should be without it, as 
it effectively prevents trailer theft. 


Dealers, send for wholesale prices— 
also literature on other fast selling | 
Atwood trailer products, couplers, | 
jacks, steps, and pumps. 


Atwood Vacuum Machine Co. 


Trailer Division erie © | Rockford 


THEY'RE BUILT 10 TAKE !T—and how! 


Husky SNAPPING TURTLE 
Hitches Stand Up on the Job 


The new Snapping Turtle Trailer Hitches 
are designed, engineered and built to 
stand up under the hardest kind of punish- 
ment with ease. Extra heavy I-beam flanges. 


meatal Lee 
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Machined Hard-Chrome Ball 
Bolts... Alemite Lubricated 


Snapping Turtles’ ball bolts help insure the 
safety and strength of the entire assembly. 
Machining insures their accuracy. Hard 


chrome plating insures thei 
Genuine Alemite lubrication 
smooth, easy operation. 


r toughness. 
insures their 


Saginaw Plating & Specialty Company’s 
Special Screw, Cam, and Inverted JACKS 


Besides the standard 
AUSCOLIFT jacks and the © 
Combination jacks and 
hitches combined (shown 
at the right) we offer a com- 
plete line of trailer jacks. 
One of these will probably 
fit your needs. If not, write 
us your specifications. 


Inverted Jack 1511. For 
models with hitch under 
the front. No hole in body 


New York Trailer Builders Supply Co. 


229 West 
New Yo 


necessary. Cranked from 
underneath the frame. 
Equipped with handy 


adapter plate. 


Screw Jack 1501. Mod- 
erately priced. Unusually 
with 


efficient. Equipped 


handy adapter. 


Gear Jack 1510. For 
straight, open-tongue type 
hitch. Adapter be 


placed at any angle. 


can 


58th Street, 
rk, N. Y. 


Auto Specialties Manufacturing Co. 


Automatic wear 


take-up. Oversize ball- 


bolt turned from fine alloy steel and hard- 
chrome plated. Ingenious new automatic 
spring lever-lock that holds the bolt posi- 
tively and securely until released. 


Built in 5 Practical Sizes 


Built in five sizes, Snapping Turtle Trailer 
Hitches are now available for nearly 
every type of commercial or cabin 
trailer. Special shapes or sizes built 
to order. Write for complete specifica- 
tions and quantity prices. 


AUSCOLIFT JACK. Cam and 
friction type. No gears, ratch- 
ets of grease. Cannot bind, 
slip, jam of buckle. Easy to 
operate, easy to install. 


No. 1501 


No, 1510 No. 1511 


Jacks manufactured by 


Auto Specialties Co., St. Joseph, Mich 


Windsor, Ontario 
Canada 


C. M. Hoof Company 
1736 S. Michigan Ave., 


Chicago, Illinois 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 
— Coaeh Trailer 


The following specifications will appear in each edition of Trailer Trade section of ADN. These 
specifications will be revised monthly. 


HOUSE TYPE 
14’ and Under 


7 
— c | Weht. r Price Exterior 








Airfloat..... ! 5 6"| 1250 5 % 695.00} M 


Auto Cruiser............ 114’ 1970 . 685 

lee Empire Caravan........ 11’ yf 1100 5 535.00 
Hayes Motor Home.... .| ‘ 13’ 5’ 41 1900 f 520.00 

Hollywood........... 114’ 1400 ¢ 895.00 

McLaren Cruiser........| 112’ }11’ ‘ 1380 585.00 

R PA RTS McLaren Cruiser........| 14’ 12’ 6 ‘ 1590 f ; 685.00 

oe ee SE ae ieoLd 14’ 11’ 6” } 1600 é 550.00 

Pierce Travelodge.......| , 13’ 638" |12’ 233” 16’ 554” | 2050 | 4-5-6 f 595.00 

Pierce Travelodge....... ; 13’ 643" |12’ 233” 16’ 554” | 2192 690.00} 


ENGINEERED BY LIGGETT Schult... Rie Sens Traveleeze 114’ 1138” 6 1250 4-: | 275.00 


SINCE - 1880 ; 
Schult. sks De Luxe 14’ 113’ 8” 314 1400 5-6 335.00 
Split Coach. . a aaa tel Junior 13’ & aS 1700 5 5 635.00 
Standard... 10 10’ 9’ 914" ; 1150 388.00 


LIGGETT SPRING & AXLE COMPANY | Standard... 12 12’ 11’ 914" |@’ : 1380 | 4-5-10-15 468.50 
13’ 914" |6’ : 1950 | Comp. 665.00 


fase ain Rae. 80 14 |14’ 


COACH TRAILER DIVISION Trailcar a Junior 133” |11’ 9" |6’314" | 1600 | Comp. 595.00 
1400 | 5-14-15 335.00 


Travelcar ate Junior 12’ 6” 12’ 6” 


3087 West Grand Boulevard, Detroit, Michigan Travelcar.... Cruiser 14 13’ 1600 14-15 545.00 
ES 0. bk gcacae bk aoe p Cub 10’ 634” |10’ 434” |6 1250 | 5-8-14-15 375.00 
5-14-15 465.00 


FACTORY: MONONGAHELA, PENNA. EN «veces bb pesca Standard 13’ 12’ 10” 1600 
14’6” to 16’6” Inclusive 


Auto Cruiser... .. 15’ 6” 13’ 6” 6’ 2" Comp. | 985.00 























Bender Travel Mansion. 1511” |14’ 6’ 2” Comp. 885.00 
ee Tee 15’ 15’ 6’ 5” Comp. 785.00 
ES 2 6c cess woes ON 16’ 14’ 6” = |6’ 3" 5-11-15 785.00 
Elear.. pied a oe 2 16 16’ %” |15’ 5” ’ 3” 15 474.95 
ER eee A 15’ 4” 14’ 8” a 4” 11-15 814.00 
Hayes Motor Home. ....| 224 16’ 154” |15’ 4K” Comp. | 850.00 
Hayes Motor Home.....| 231 16’ 154” |15’ 414” Comp. | 890.00 
NN si re orale ats ol 16 116’ 3” 14’ 10” Q” (5-15) 1075.00 
Kabin Koach...... aol 57A 16’ 15’ 6” j Comp. 740.00 
Kozy. ; chee Ceweat Kaboose 14’ 9” 14’ i Comp. | 550.00 
i Nas wig 16-2W Std. 16’ 2” 14’ 4” 3k 11-15 595.00 
Pierce Travelodge.......| B 16’ 5” 15’ 54” ‘16’ 5% 15 | $45.00 
Pierce Travelodge. ... B-De Luxe B’ 15’ 54” 16’ 55% Comp. | 895.00 
Raymond Travelo. .. Standard 5’ & 14’ 7,” 3% 15 450.00 
Royal..... Sportsman 10’ 11” 6’: 15 | 795.00 


FrnNnnN 
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Nomad 16’ 114’ 1” 3’ 3} 11-15 | $75.00 
4-5-6-8-9 

Nomad De Luxe _ /|16’ 14’ 1” 34% 11-15 425.00) L 
4-5-6-8-9 | 
Silver Dome.... oY 16-Stan 1149” = /|13’ 6’ 6 4-5-6-8-11-15 475.00} M 
Silver Dome.... ( 16-Equipped }14’9" = 13" 16’ 1 547.50} M 
Silver Dome... .|  16-De Luxe 14’9” /|13’ 6' 6 1 630.00] M 
Standard.. eat 16 16’ \14’ 16’ 1 544.00} Du 
Trailcar.... 2 Sea Standard 15’ 5” 1311” |6’3% Co up. 675.00} Tm 
Trotwood. . eo Master 15’ 14’ 10” |6’ 3” 15 565.00) L 


Schult 
Schult 





i 
eee ae Seana ++] Sportsman De Luxe |16’ 5" _|10’ 11" |6’: 15 | 795.00 
rr 
| 














16’6” to 18’6” Inclusive 


; Anderson . ute cates sruise 17’ 16’ 6 1" | 660.00 
Auto Cruiser nate 17’ 6” 15’ 6” 6’ 2” 2490 1285.00 
ECAUSE of their simplicity, Warner Electric Bender Travel Mansion. ; 18’6” 163" 62” | 2500 | 1350.00] S 
: Cantrell Cottage Cruiser. ‘ 17’ 4” 16’ 6’ 4” 2145 
Brakes cost less to install and maintain—yet | Clare Auto Pullman. ...| 17’ |16" 6’ 2” 2500 
Clarkspeed.......... ; 17’ 6” 12’ 6 6’ 6” 2020 é 750.00 
they out-perform all other types. Covered Wagon.........| 170" = ‘14 63" | 1680 ; 645.00] S 
el ep RR RS 18-De Luxe 18’ 4" |17'5 6’ 3” 2565 t 629.75 
Empire Caravan.... ; 20 18’ 17’ 6’ 9” 2100 - | 995.00 


Warner Electric Brakes DO NOT require any Snare ipa RI B 182” 166" 64” | 2450 965.00) § 
General Judkins........ Romany 17’ |14’ 6’ 214" | 2807 , aon 


changes on the car motor which may interfere General Judkins Arcady 18’ 17’ 6’ 4" | 2630 | ben 
a os Kabin Koach é 75 17’ 166" \6’2” |.... 946.50 
with its efficiency and performance. Only a wire on npel 85 17’ j16’6" jee" |... . 1070.00} ‘ 
ae 18-Std. 18’ 14’ 6’ 2" | 2120 638.00 
14’ 62” | 2150 765.00 


attachment to the auto battery is needed to oper- <ixmdgan ees 18-De Luxe 
i Eph 17-4 14’ 6’ 4” | 2200 


ate Warner Electric Brakes and their operation coeanesbnueehees 18-4 15’ 6’ 4” | 2400 
on gta ea a Master 16’ 2510 
takes about as much current as a tail light. eosccccseessences] wear ae lap 16’ ’ 314" | 2660 y 
i <agtteinaions C-17 17’ 2300 | 705.00 

The W aoe : Ae B-18 6 2500 | 795.00 
e Warner power unit is self-contained within Raymond Travelo....... De Luxe % + 2500 | 795.00 

5 : | $20.00 


. i Raymond Travelo.......| Ducom , 4" | 2500 
the brake drums, and the installation is complete nn oy brah went Imperial p 2760 | 995.00 
Royal.................--.| Imperial De Luxe f ‘ 2500 | f | 1095.00 
1800 C | 695.00 


with no extras or costly labor requirements on SS ov sseda gcapakl De Luxe 3% 
eg gh Sake ie De Luxe 16"|6’ 3144” | 1800 745.00 


the part of the trailer purchaser—as with other Silver Dome............ 18 ‘ 3 6! 2550 895.00 
SR ory Senior a 5 2300 5 5 875.00 


types of brakes. Trailcar on A Club 314" | 2000 . 895.00 
Travelcar Standard 1800 4 785.00 
. _ Travelcar He atAaeeee A-E 1900 . | 850.00 
Warner Electric Brakes are the most satisfactory Travelcar ae B-D 1900 | Comp. 785.00 

° : Travelcar "§ Studio /16’ | 1990 ; : 895.00 
from every standpoint—for you to install and Trotwood ae De Luxe 16’ ys 2000 | 845.00 
U. 3. Ciub Car.... A De Luxe 4" = =|17’ 6’ 9” 2100 | f 785.00 

" \139" 6’ 23%" | 2150 |3-5-11-12-15 | 


for the trailer coach owner to have and to oper- Vagabond... ah ca 19-Std. 17’ 814" | 785.00 
Vagabond.. Bares 19-De Luxe 117’ 814” |13’ 16’ 234” | 2225 | Comp. | 925.00} Tm 





























ate.. Standardize on Warner Electric Brakes. 





Ms—Masonite and metal; Pr— tains or Venetian blinds; 5— 
Pressed wood; L-—Leatherette; Heating stove; 6—Cooking stove; 
La—Lacrtex; Du—Duraleather; 7—Sink; 8—Davenport or fold- 
A—Aluminum; Hy — Hydetex; ing couch with mattresses; 9— 


WAR 5 E R E L E C T i I C B K A K E M F G * C 0 : Fa—Fabricord; Pl—Plymetal; L Dinette with bed mattresses (if 
BELOIT Wi . . . & S—Leatherette and metal. 4-passenger); 10—Water tank; 

; SCONSIN im Symbols—M.— Ma-| Equipment Symbols — 1—Linol-| 11—Bumper; 12—Jack on hitch; 

sonite; Sh—Shermanite; Tm—| eum (floor); 2—Window screens; 13—Roof ventilator; 14—Riding 


Factory Representative: 3087 West Grand Blvd., Detroit, Michigan Tempered Masonite; S—steel; 3—Door screen; 4—Window cur- lights; 15—Brakes. 


*2-Passenger. t Third wheel. ¢t Tandem axle. 


Write today for complete information. 
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Clearwater Has a Park Larger Trailer Display 


ene * 
Ss p e e . f ' © a t i 0 mn S Named for Silver Dome} ST. LOUIS, Mo—tThe Pierce-Ar- 


— ‘ ‘ : : row St. Louis Co., Inc., distributor 
Manufacturers are asked to report any additions to or. changes in their trailer models. Such alien ith, ak Gloancaken = of commercial and home trailers for 
+s : : : . : ys aee | automobiles, has leased a large dis- 

revisions will be made in these specification tables, which are to appear monthly. a onan and a for! siay room here. The site contains aps 

jo Comecey CS ee Gua. any) proximately 8,500 square feet of 

H ae Uw * E T Y P E activities are carried on to make floor space. George B. Gruet is presi- 

niin trailer life more interesting and/ gent of the concern and Vernon 

18’6 and Larger pleasant, including frequent danc-| Wellman, formerly of the Sam Brea- 

es at which all trailer visitors are} don automobile agency, is manager 
guests of the management. of the trailer department. 


Trade Model No. . equip. Price Exterior 
Name or Name . 


Anderson...... Pe Fas ~ Club Coach ‘ } | 2400 | 4-! ' 775.00 
RS ins ys ov 50501 Rd. Queen 4 } 2800 | 1195.00 
Auto Cruiser............| ‘ } 17’ 6 j 2680 Comp. | 1685.00 

- } 19’ 6  g 2910 Comp. 2400.00 


Auto Cruiser. . 
Bender Travel Mansion.| 18’ 6” 3500 Comp. 1875.00} § 
Covered Wagon.........| ‘ ‘ 7’ < gs 1930 Comp. 865.00] Sh 

Covered Wagon.........| 37 20' 7” a’ 2870 Comp. 1260.00} Sh A NN O UN C ES 
Elcar. ; va 6” 119’ 5” ‘ 2900 15 | 745.00) Hy 

Hayes Motor Home. . .. .| 18’ 16’ 934” 6 nee Comp. | s a 

Kabin Koach ee 90 Custom 19’ 18’ 6” 5 io Comp. 1475.00] S 

SRS 20-Stan. 20’ 16’ q 2450 4-5 | 813.00} Mor Pl ll @ xX a n S | 0 n ro ra m 
Kozy.. snd ao. bn 20-De Luxe 20’ 16’ 2500 Comp. | 1195.00) Mor PI 

Palace. .| Super De Luxe 23’ 7” 21’ 3” 3314” | 4000 Comp. | {2495.00} *Fa 


Pierce rey .....|  A-Standard 18’ 1074"|16' 814" |6’ 554" | 2849 15 1145.00] NEW FACTORY AND OFFICE 


Pierce Travelodge.......| A-De Luxe 118’ 1074"|16' 814” 54” | 2849 Comp. 1195.00} 
saeco bs a A-20 4" 20’ 3280 Comp. 1095.00 

Custom-Stan. 19’ 11144"|6' 314 2500 Comp. | 1995.00 BUILDINGS UNDER CONSTRUCTION 

Po ite Custom De Luxe 19’ 11’ 2500 — | $1285.00 
jiver Dome............| 20 9 115’ 6” } 3100 omp. | 1265.00 
re Custom j19’ § 14’ j 2500 Comp. 1750.00 
Trailcar ; Pisce De Luxe j 5° 316” | 2500 Comp. 1295.00 
Travelcar...... md F j 1 2100 Comp. 995.00 
Travelcar Beees H |19’ 6 ‘ 2250 | Comp. 1000.00 
fee |) pee lee te ee |ssoe| com. | ianen 
Vagabond...............| @1-Std. 9’ 816" |1! 6’ 234" | 2350 | 3-5-11-12-15| 995.00 
Vagabond...............|. Master 21 V6" | le’ 234" | 2375 | Comp. 1140.00 
Seed.......:.......]. De las 6’ 234" | 2400 | Comp. 1170.00 
Vagabond. ... | Spee. 21—De Luxe 19’ gl ag f 6’ 234” | 2400 | With Toilet | 1195.00 


DISPLAY SHELLS 


eo Tee i et auaaee fone bane DEALER FORCE 


u 
Name or Name | B . with Brakes Price Exterior 


Anderson.... ‘ 17-C | 16’ A ae Yes $ 525.00) Pl T O aa E t ™ LA RR G be D 
Auto-Cruiser | 12°9”" | 6'2” | 17 No 585.00} M 
Auto-Cruiser a ‘ 5’ 6” 13’ 6” P | 195 Yes 785.00) M 
jae mh tor vay | ’ 6" - . ba a = The Vagabond Coach Manufacturing Company is 
- ‘ 5” 7’ 6” j ‘ fe 5. h : . . : : 
ye terse : | a1’ 6” | 196" | 6 2" | 25: Yes 1285.00] M beginning a huge expansion program which will 
vaiaamas f | 44 Y oe: Yes 595.00] S greatly increase production facilities and make the 
16 | 18°6" | 16’3” | ee” | .... Yes 895.00] S Vagabond plant the largest one especially built for 
- ) ee Oe ed oe _ nEss.og © the manufacture of fine touring coaches. The new 
BE 16’ 5 1600 No 490.00) F f a - 
a% : ‘| BD 16’ 5” , 1650 No 575.001 Fa actory at New Hudson, Michigan, will have a 
Covered Wagon.......... $7-14€ 7 | 1478" | 6'3" | 1360 Yes 485.00) S capacity of 35-coaches per day, giving Vagabond 
Covered Wagon......... $7-17C 9’ 4” | 17°2” | 63” | 1420 Yes 665.00} Sh. dealers an ample supply from which to draw. 
Covered oe. Pee 37-20C 22 20’ 7” x 3” | 2000 Yes 970.00 
Elcar. Ps i ‘ Concession 6" | 17'9" | 63" 4 2600 No 595.00 
AC 5’ 6” | 14/10" | 64" | 1650 | No | $56.00 
Federal....... ‘ ACX 5’ 6” | 14’ 10° i 1750 Yes 667.00 
Federal..... ; BC co 17’ 8” 4” | 1950 Yes 761.00 
230 5 12’ 134” "| 1900 No 375.00 
224 R 15’ | 6’ 4144" | 2325 Yes 700.00 
14 7 iwi ¢ | 1400 No | 736.00 
16 14’ 10” | 6’ 2” | 1620 No 845.00 
Kabin Koach.... 57 15’ 6” 5 ae Yes 505.00 


Kabin Koach... ; 75 | 16’ 6” i ae Yes 660.00 

Kabin Koach... 90 18’ 6” | 6 ene Yes 950.00 There are several valuable territories not yet 

McLaren....... ; 13-8 | i :. Ss No assigned. If you are interested, as an individual or 

Palace....... Standard | 14’ 4” |6’ 3% 700 | No a group, in entering the trailer business in a legiti- 
aes Master | 164" | 6’ 34 No mate and profitable way, send for our Dealer Pros- 

Paerce Asrow............ A | 16’ 814" | 6’ 55% ( No e588 f pectus. WRITE TODAY—your letter will have 


Pierce Arrow... . a, B 15’ 54" | 6’ 55 j No 665.00 prompt and full attention. 
Pierce Arrow............ Cc | 19 244" | 6’ 55 392 No 510.00 


17 | 15°79" | ‘ No 685.00} } 
| war | tare | so | mol * |VAGABOND COACH MANUFACTURING CO. 
16 9 | 13’2” | Yes 480.00 
18 , | 15’ 5” ‘ Yes 785.00 
= | iose | are ve wat aa 5091 Grand River Avenue : : New Hudson, Michigan 
10 - 10’ No 265.00 
12 12’ | 12 ‘ No 290.00 
14 14’ | 14 ‘ No 315.00 
16 iw | Ww : No 315.00 
Jr. | wie? i ive ies’! .... Yes 525.00 
Standard | ise? | a8 10" earl... Yes 595.00 
Club . we i ae Gel .... Yes 745.00 
De Luxe | | ee Ie Se | Ls Yes 1070.00 
Cub | 10’ 634" | 10’ 434" ‘ 5 No 
Standard | 13’ 12’ 10” No 
| 
| 



































Vagabond’s well established reputation for building 
the leading quality trailer coach of the country will 
continue to grow by leaps and bounds. Vagabond 
has always built “The King of the Highway” and 
Vagabond dealers have always sold “The King of 
the Highway” at the handsome profit made possible 
by a sound and liberal sales policy. 





SLLANNARNOH ED 
<> 








MARVEL TRAILER WINDOW 


Complete Window Assem- 
bly with Steel Frame and 
Fine Mesh Bronze Screen- 
ing, Glazed with Double 
Strength Glass. 


Master 15’ 14’ 10” | 6 No ° i 

De Luxe 17’ | 16’ 10” ys : Yes 550.00 
19 | 17’ 834"| 13’ 2” | 6’ 234"! .... No 650.00 
21 119°614"| 15’ {6 a No 850.00 
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Airfloat—Airfloat Coach Mfg. Co., Los Angeles, Calif. | Cruiser—McLaren Trailers, Pasadena, Calif. Single, center operating 
Anderson—Anderson Coach Co., Marshall, Mich. O. R. H.—Our Rolling Home Trailer Co., Findlay, O. mechanism provides 
Auto Cruiser—Auto Cruiser Co. of America, Inc., | Palace—Palace Travel Coach Co., Flint, Mich. simplicity of operation 


Baltimore, Md. Travel Lodge—Pierce-Arrow Motor Car Co., Buffalo, without obstructing in- 
terior of the trailer. 


Travel Mansion—Bender Body Co., Cleveland, O. N. Y. Rubber li l ainst 
Cottage Cruiser—J. T. Cantrell & Co., Huntington, | Pioneer—Pioneer Trailer Co., Grand Rapids, Mich. ter pd ease ae = 

Long Island, N. Y. Travelo—Raymond Products Corp., Saginaw, Mich. is waterproof cred 
Auto Pullman—Clare Travel Coach Co., Clare, Mich. | Royal—Royal Wilhelm Furniture Co., Sturgis, Mich. Write Today for Litera- in body re Fur- 
Clarksfield—Clarksfield Trailer Co., Lansing, Mich. | Schult—Schult Trailers, Inc., Elkhart, Ind. alt « — 2 dian nished complete ready 
Covered Wagon—Covered Wagon Co., Mt. Clemens, | Silver Dome—Silver Dome, Inc., Detroit, Mich. to install. 


Mich. Split Coach—Split Coach Motor Corp., York, Pa. 


Elear—Elcear Coach Co., Elkhart, Ind. Standard—Standard Trailer Co., Cambridge Springs, PA RT S 
A Caravan—Empire Trailer Builders, Inc., Bronx, Pa. / 
New York City. Trailcar—Trailcar Co., Atlanta, Ga. M A R V E L . R A I L E R 
Federal—Federal Motor Truck Co., Detroit, Mich. Travelear—The Travelcar Co., Detroit, Mich. COMPANY 
Judkins—General Trailers, Inc., New York City. Trotwood—Trotwood Trailers, Inc., Trotwood, O. 
Motorhome—Hayes Body Corp., Grand Rapids, Mich. | Clubear—U. S. Coach Mfg. Co., Champaign, II. 19036 Celestine Ave. Detroit, Mich. 
Kabin Koach—Kabin Koach Co., Pontiac, Mich. Vagabond—Vagabond Coach Mfg. Co., New Hudson, 
Kozy—Kozy Coach Co., Kalamazoo, Mich. Mich. 








STUDIO COUCHES .. 

DINETTE CUSHIONS. . 

TRAILER MATTRESSES 
Skill and fine craftsmanshi 
maintain the superiority of omer 
ucts ‘‘Made by GENTSCH.”’ 
They are built on sound prin- 
ciples of good bedding construc- 
tion — with inner spring mat- 
tresses—first quality padding— 
the best cover fabrics — and 
tailored in excellent fashion. 


We manufacture to your 
Specifications. Write us. 


FRED V. GENTSCH 


8879 Gratiot Ave., Detroit, Mich. 
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GOSS Awnings are made in sizes 
to fit any trailer window. hen 

’ ordering state make of trailer, width 
of window and whether round or 
square cornered. 


Dealers Wanted Everywhere 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


British Press Views 
Covered Wagon Line 


NEW MALDEN, England.—The 
Covered Wagon trailer line was 
introduced to British newspaper- 
men and trailer enthusiasts at a 
press luncheon last month at the 
Dorchester hotel. Hosts were A. 
Clive Scarff and F. H. Whitting- 
ham, directors of the Nomad 
Caravan Co., Ltd., which recently 
became distributors for the Cover- 
ed Wagon in England. 

More than 50 members of the 
press attended. They included the 
following: 

W. Andrews, the Watling Trust 
Ltd.; E. J. Appleby, editor of 
Autocar; S. Ashton, the West- 
minster Press; G. Bell, the Rem- 
brandt Engraving Press; J. Bur- 
goyne, Evening News; Miss Bo- 


PORCH TENTS 


AWNINGS 
CANOPIES 


From the beginning of the trailer 
industry the GOSS Company 
recognized the needs of the trailer 
tourist for suitable awnings to 
shade his windows and a screened 
outdoor tent to attach to his 
trailer. With developments and 
research GOSS now offers the 
most attractive, easy to put on and 
take down Porch Tents, Canopies 
and Awnings at reasonable prices. 


Send for Circular—J. C. GOSS CO., 36 E. Woodbridge St., Detroit, Mich. 


ELECTROWAY 


VENTILATING FAN 


For Trailers 


Removes all smoke and odors instantly. 
The motor may also be reversed to bring 
in fresh air day or night. 

The Electroway Ventilating Fan is very 
attractive. It is especially designed for 


tr 


ajler comfort by registered engineer 


with 30 years’ experience. 


WARD MFG. CO. 


107 E. Milwaukee Ave. 
DETROIT, MICHIGAN 


Electroway fans may be in- 
stalled in any trailer. They oper- 
ate on 6 volt battery or 110 volt 
--60 or 25 cycles current--with- 
out changing the motor in any 
way. 


Write for new low prices and 
detailed information 


vill, Daily Mirror; L. Cade, The 
Star; E. D. Caird, Society of Mo- 
tor Manufacturers & Traders; F. 
J. Cam, editor of Practical Mo- 
torist; Major R. C. Empson, Man- 
chester Daily Dispatch; F. J. Fin- 
don, editor of the “Light Car”; 
J. Fothergill, Sheffield Independ- 
ent; Miss L. Furness, Nomad 
Twin; C. Graves, Society column- 
ist; F. L. M. Harris, editor of The 
Caravan; L. C. Hawkins, chair- 
man, Caravan Division Camping 
Club, G. B. and I.; W. E. Hellyer, 
prominent caravanner; J. Jellen, 
the “Scotsman”; Miss Kennedy, 
The Times; Hon. Brian Lewis, 
News Chronicle; Prof. A. M. 
Low, famous scientist; A. W. 
Mackenzie, Daily Mail; T. R. Mul- 
caster, editor of “Modern Motor- 
ing; D. H. Noble, publicist; C. Ore, 
Automobile Assn.; D. Osmond, 
Tliffe & Sons; H. Pemberton, Daily 
Express; Thornton H. Rutter, Il- 
lustrated London News; J. Simp- 
son, Illustrated Newspapers Ltd.; 
J. T. Skinner, Financial Times; 
Miss B. Spurling, Nomad Twin; 
Oliver Stuart, Tatler & Morning 
Post; Miss Strauss, Daily Sketch; 
A. G. Throssell, Daily Telegraph; 
W. E. Tomlin, News Chronicle; 
Major R. G. Tomlinson, Good 
Housekeeping; E. C. Tyly, Illus- 
trated Newspapers; R. Walling, 
Evening Standard; H. Wilkins, 
The Motor; T. H. Wisdom, Daily 
Herald; Mrs. Wisdom, Lady Mo- 
toring journalist; F. H. Whitting- 
ham, Nomad Caravan Co. Ltd. 


Trailer-Buses Bought 


For Syrian Desert Use 


TRENTON, N. J. — Two large 
trailer-buses for day and night 
use on the Syrian desert between 
Damascus and Bagdad were 
shipped recently from the Trenton 
body plant of FitzGibbon & Crisp. 
Designed for high-speed service, 
the trailers are expected to enable 
the present schedule for the 600- 
mile run to be cut from 35 to 15 
hours. The route includes nearly 
400 miles of open desert. 

The buses each measure 57% 
feet and are drawn by a 150- 
horsepower diesel tractor. The 
night bus contains pullman-style 
sleeping compartments. 


Yellow cars are not sold in China. 


That color denotes mourning there. 


TRAILER AXLES 


Square 


Drop 


Straight 


Tandem 


RUBBER BUSHED SPRING SHACKLES 


Greasless 


Noiseless 


Shock Absorbing 


COMPLETE RUNNING GEAR 


Axles, Springs, Shackles, Hubs, Brakes, Wheels, Bearings 
Hubs, Hub Caps Assembled and Adjusted 


Established 1914 


W. D. FOREMAN 


54TH AND STATE STREETS 


West Coast Distributors - Motor Rim and Wheel Company of California - Los Angeles and San Francisco 


CHICAGO 





CLIVE SCARFF, managing director of the Nomad Caravan Co., 
Ltd., English distributor, right, and A. G. Sherman, Covered Wagon 
president, are shown here at the plant in Mt. Clemens during Scarff’s 


recent visit to America. 


SILVER DOME DE LUXE coach galleys delight the eye of any 
housewife. Compact and neat with tile walls, aluminum drain board, 
oven stove and two door ice box. The new window lifts as high as 
wanted and is held with arms paralleling the window itself, com- 
pletely out of the way. The screen can be opened or latched tight from 


the inside of this trailer. 


Trailers Receive Attention 
At Boston Sportsman Show 


BOSTON.—tTrailers and motor 
boats were the two outstanding 
features of the annual New Eng- 
land Sportmen’s and Boat Show, 
here Jan. 31 to Feb. 6. Attendance 
was heavy throughout the week. 

The trailer sections, one on the 
main floor and another in the 
basement, drew thousands of 
visitors and buyers. Trailer ex- 
hibits included the following: 

Silver Dome; Palace Travel; 
Elton M. Eldredge, Inc., with a 
full line of Covered Wagon and 
Mullins Red Cap trailers; the 
Pierce-Arrow Travelodge; Nash 
New England Co., Nash camping 
car; Princeton Motor Sales, Inc., 
of Somerville, Mass., with the 
Kozy Coach; Ryder Trailer Sales, 
Inc., Milford, Conn., with a line 
of Trotwood trailers and com- 
mercial auto cruisers; Kabin 
Koach trailers; Tally-Ho Coach 
Co., Philmont, N. Y., Ford Motor 
Co., V-8 marine engines and 
camp goods; Thomas T. Parker, 
Inc., a full line of Hacker runa- 
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“Hotchkiss” & 
principle. New 
type spring sus- 
pension and 
brackets. Three 
former strains— 
torque, cranking 
and whipping—no 
longer on axle. 
TOR-Q-LES car- 
ries ONLY weight 
strain, much of 
that now shifted 
to. wheels. 
riding, steady running trailer performance. 
Guaranteed quality. Surprising low cost. 
WRITE or wire today for detailed information. 
Special discounts to quantity users. 


Send 50c for Trailer Builders’ Guide 


HAMMER BLOW TOOL CO. 
DEPT. TA-41, WAUSAU, WIS., U.S.A. 


RESULT...amazing new smooth 


bouts and cruisers, A. C. F. 
Cruisers and outboard motors; 
Stearns Marine Co., Chriscraft 
cruisers and boat motors; Pent 
House trailers and cruisers and 11 
other marine exhibitors. 


EVERYTHING 


1937 Parts Catalog 
If you want your trailer to 
be a leader . . if you want to 
speed production . . get this 
catalog. It shows everything 
new from improved hitches 
totop covering. ‘‘If It’s 
New We Have It!”’ 


New York Trailer Builders’ 
Supply Company 
230 W. 58th St., New York N. Y. 


—™ 


EMPIRE COACH 
COMPLETE AT $395 F.O.B. 
Steel Frame—Equipped for 4 


Attractive proposition to dealers 
with trailer experience 


Zimmer Boat & Trailer Company 


25645 Grand River Ave., Detroit, Mich. 





Laws Regulating 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Trailers 


Are Compiled by NHUC 


(Continued from from Page 1) 


under in only one state, while two | 
other states limit total length | 
to 35 feet. Nine states permit an 
overall length of 40 feet, 14 allow | 
45 feet, and all other states permit 
from 51 to 85 feet. 

The trailer is taxed as personal 
property in addition to the motor 
vehicle registration fee in 28 
states, while only six states allow | 
citizens to own and operate trail- | 
ers without registration. 

Clearance lights are required in | 


80 inches wide, the lowest min-| 
imum width being 70 inches in | 
two states. A few of the states| 
base requirements for clearance | 
lights on height of the trailers, | 
the lowest being 88 inches. Reg- 
ulations of identification and side | 
lights and reflectors very greatly 
in the various states. 


Maximum height allowed ranges | 
from 14 feet 6 inches in two states | 


| to 11 feet in one state. Majority | 


of states permit 12 feet 6 inches. | 


| provisions are also contained in 


densed from the NHUC booklet, 
covers registration data for house 
trailers, non-resident privileges of 
house trailers, equipment require- 
ments and size restrictions. 

The following definitions and 


the booklet: 

“Definition: No statutory defini- 
tion of the term “house trailer” 
has been found. In order to| 
clarify a consideration of the 
motor vehicle laws, the following 
definition is offered: A _ house} 
trailer is a two or four-wheeled | 
(usually the former) vehicle with 
no independent motive power, 
towed by a private passenger car. 
The predominant use of this com- 
bination is for private and not| 





event of the latter use, provisions 
of itinerant vendor, salesmen fees 
and commercial vehicle laws 
would no doubt apply. 


“Weight provisions: In the 
absence of specific provisions for 
house trailers the maximum gross 
weight for a commercial trailer 
applies to a house trailer and is 
believed liberal enough to permit 
weight of any ordinary house 
trailer. 


“Reciprocity as to equipment: | 


The general rule is that non- 
resident-trailers must comply with 


the laws and regulations of the| 
state whose highways are being| 
| used. This is particularly true as| 
to compliance with light and re-| 


flector requirements. However, 
certain states do not require com- 


the trailer complies with the laws 
of the state of its registration. 
These states are Arizona, District 
of Columbia, Michigan (if sub- 
stantially same as Michigan re- 
quirements), Nevada, New Hamp- 
shire, New Mexico, Ohio, Okla- 
homa, Pennsylvania and West 
Virginia (unless highway safety 
is endangered). 


“Reciprocity as to size restric- 
tions: Non-resident combinations 
of towing vehicles and house trail- 
ers are subject to the height, 
width and length limitations of 
the states through which they 
travel. However, this rule is miti- 
gated by the fact that permits 
authorizing over-size operation 
may be secured from proper state 
authorities under certain condi- 





most states if the trailer is over The accompanying chart, con-| for commercial purposes. In the| pliance with their laws, provided! tions.” 
LLL LLL LLL LLL Lea 
| | MAXIMUM LENGTH M 
STATE hades REGISTRATION FEES | NON-RESIDENT PRIVILEGES BRAKES (See Note) | singe Units Combination "WIDTH" 
Fi Feet Inches 


oamaeeinil 
ALABAMA | No None ee a | Reciprocity 4 er Bei | 30 40 06 


| 

ARIZONA —SOi|_~=Yes_—=—*$3.50 mont — oe 
1% ton or less capacity $3, 45 96 
| 


| 4 months if permit, ‘obtained in 10 days 
90 days if permit obtained in 30 days 


Yes | Semi-trailer if over 750 Ibs. 
capacity 

Combinations} 

If over 1,500 lbs. 

If over 4,000 Ibs. gro: 

If over 4,000 lbs. 


Combination} 


ARKANSAS — 15 to 1 ton $12 





$3.00 ree oO ie ees 
$10.00 per ton capacity a 

$2. 00 

_Up to 5,000 lbs. $1. 50 per 500 Ibs. 

$1. 00 

None 


. 96 


96 


60¢ 
‘50t 
40t 
60t 
85t 


45} 


Reciprocal privileges; permits necessary 
Reciprocity 


___| Reciprocity 


Reciprocity 
_ Reciprocity 


Full period unless owner gainfully em- 
| ___ ployed in state 


an No lo privileges; fee fee $3. 00 for each unit — 
| 60-day privileges i 
Reciprocity | 


Yes 
Yes, 
Yes 


CALIFORNIA 
COLORADO 

CONNECTICUT 
DELAWARE _ 
DIST. OF COL. |_ 3 


FLORIDA 





96 
96 
84 

R 
96 
96 
96 











85 
65 
40 


$3.00 

None Catia : ie 

$5 for plates—plus $1 if gross weight 2,000 Ibs. 
or less or $7 if over 2,000 to 5,000 Ibs. 


GEORGIA 
IDAHO __ 
ILLINOIS 


| If over 1, 500 Ibs. 
If over 1,500 Ibs. 





Semi-trailers 1 ton or less capacity $10, trailers” 
¥% ton or less $3, 4 to 1 ton ‘$8. 00 


Under ton capacity no fees; 44tolton $10. 00 — 
“Over 1 to 1% ton capacity $5.00 

None = 

$10 minimum (% of truck fees of same weight) | 


" Reciprocity—if state of residence doesn’t | If over 3,000 Ibs. 
require plates must obtain Indiana plates * 

Reciprocity 

Reciprocity 

| Reciprocity 


30 days; permit (fee $1*) gives 90 days 
additional 


| Full period 


INDIANA | Yes § mn 











96 
96 
96 


96 


IOWA 
KANSAS 
KENTUCKY 
LOUISIANA 


Yes _ 


_ Yess On 2 axle units 


On semi-trailers 
If over 1,500 Ibs. 





96 





Under 1,000 lbs. capacity 15c¢ per cwt. gross 
weight; over 14 to 1 ton $5.00 = | 

2 wheels—less than 500 lbs. chassis weight $5; | 
} 


MAINE 











No 
Restr. 


96 


MARYLAND Reciprocity—if operated in state 90 days, 


500 to 1,000 Ibs. $10; 1,000 to 2,500 lbs. $70. must be registered * 
2 axles less than 1,500 Ibs. $15; 
3,000 Ibs. $30 a a ; ead | 
~ Yes $1.00 | Reciprocity—permit required after 30 days. 

| No fee if liability insurance carried | 


MICHIGAN _ | Yes : 7 m i “90 days privileges | If over 3, 000 Ibs. grosst 
must be obtained in 10 | 


1,500 to | 











2-ax. veh. 2-ax. veh. 
28 40 


50 


MASSACHUSETTS | | 





ee _35¢ | per cwt. 
MINNESOTA [Yes 2.2% list price, 10% depreciation second year, | 3 months—permit, 
days 


15° Yo each year thereafter se) 
25 ) days—permit will give 


En 

“Yes  Semi-trailer units same as “commercial motor | 
| days (fee $1) 
i 


MISSISSIPPI ‘additional 120 | “If over 3,000 Ibs. gross 


vehicles” from $10 up. Trailer 1% ton or less 

| $6.00 7 ~ = 

: Yes Semi-trailers under 2 ton capacity $2.63; 
trailers under 2 ton capacity $5.25 
1,000 to 2,000 Ibs. $2.00; over 2,000 Ibs. $5.00 | 
1,000 Ibs. capacity $1; 1,000 to 3,000 Ibs. $2.( 00 | area 
Under 3,0001bs. $5.00 ;over 3,000 Ibs. 4Scpercwt. | Full period. Obtain permit within 5 days | 
4,000 Ibs. or less gross weight; 35c per cwt. T Reciprocity __ eee . | 


1,000 Ibs. or less gross weight $10.00; 1, 001 to Reciprocity 
2,000 Ibs. $12.00 _ 
“$1.00 per cwt. gross \ weight 
1,000 or less gross weight $4.00; 1,000 to 2,000 
Ibs. $8.00 2 Se ee eee 
2-wheeled trailers up to 1,500 Ibs. gross weight | Reciprocity 
_$2;1,500 to 2,500 lbs. $8 
~ None ae eee 
2,000 Ibs. or less net weight 70c per cwt. _ 
No; _ , 
; | Yes, 
PENNSYLVANIA _ an None 
RHODE ISLAND _ | Yes; 15¢ per cwt. 
SOUTH CAROLINA | _No None 


SOUTH DAKOTA “Yes 1,200 Ibs. or less chassis weight $1.00; 1,201 to 
1,500 Ibs. $10; 1,501 to 2,000 Ibs. $15. 00 


~ Total weight (both vehicles) 3,500 Ibs. or r less 
$7.50; over 3,500 lbs. $10.00 


"Yes Up to 6,000 lbs. gross weight 30c per cwt. - 








MISSOURI 


/ 


} Reciprocity 








60 ) days—obtain permit immediately _ a | 


Full | period — | 


Yes” 
Yes 
Yes. 
‘Yes — 
Yes 


MONTANA __ 
NEBRASKA _ | 
NEVADA | 
NEW HAMPSHIRE | 
NEW JERSEY 











a “If ov over 1,500 Tbs. capacity 


| If over 1000 Ibs. net 


| | 3 months __ 


Yes 
“Reciprocity 


Yes 


NEW MEXICO 
NEW YORK 








NORTH CAROLINA Yes If over 2 tons gross 
| 90 days reciprocity _ 
| Reciprocity 
| 60 days privileges ges c 
Reciprocity—r —must obtain n permit fe 
| Reciprocity 


| Full reciprocity _ 


NORTH DAKOTA | No re 


OKLAHOMA _ 














| On trailers and se semi- “trailers i 
| | Combinationt . 
_| If over 1, ,500 Ibs. ‘gross 
| ‘Combinationt 


_| 90 days privileges _ SOM ee 








4,000 Ibs. or less $10.00 _ 





‘ | No Restr. 
_ 35 


28 





| Combinationt 
| 
| 


| Reciprocity * 


30 0 days ys privileges 





TENNESSEE “| No 5 





~—|"95 days—permit gives additional 120 days | Combinationt 35 


| (fee 50 cents) 


$5.00 if gross weight under 5,000 Ibs. | Full period—obtain permit 5 days* | Combination} 35 


Semi-trailer $5; trailer up to 7,000 Ibs. 50c per | Reciprocity s | omens 
cwt. | ae ag . : | 

Capacity not over 1,000 Ibs. $7.50 | 6 months reciprocity _| If over 2 tons cap. Combination | 

$3.00 _| Reciprocity - Combination 


Semi-trailers 14 ton capacity $5.00; 1 ton | 3 months reciprocity 
$8.00; trailers 4% ton capacity $9.00; 1 ton 
2 $12.00 
__|_ Yes, None unless gross weight exceeds 3,000 Ibs. 
Yes 1,000 Ibs. or less capacity $1; 1,000 to 2,000 90 days 
Ibs. $4; 2,000 to 4,000 Ibs. $12 


If of gross weight of 2,700 lbs. or over. 

If over 1 ton carrying capacity. 

Unless attached to a truck. 

All 2-wheel house trailers with light weight over 750 Ibs. or load 
in excess of 1,000 Ibs. and all 4-wheel house trailers must be 
registered. 

If over 1,000 lbs. capacity. 

If gross weight over 3,000 lbs. 

When gross weight exceeds 2,500 Ibs. 


TEXAS 








UTAH __ 
VERMONT 





33 
35 
35 


VIRGINIA _ 
WASHINGTON 


WEST VIRGINIA 














33 
40 


| Reciprocity _ 
privileges 


WISCONSIN __ 
WYOMING 





NOTE: tUnder certain circumstances and 
for good cause shown the proper 
State Authorities will issue a per- 
mit for over-length epee. 
(In Washington, the laws of the 
home state govern). 

' Trailers permitted only 26 feet 
length. 

In the following states the length 

for a combination of tractor and 

semi-trailer is the same as for a 

single unit. 

District of Columbia, Florida, Idaho, 

iMinois, Maine, Mississippi, Missouri, 

Nebraska, Oregon, Utah. 


Brakes as well as other 
equipment, of the towing 
vehicle must comply with the 
requirements of home state 
as to passenger automobiles. 


tCombinations must have brakes on 
one or more of the units adequate to 
stop within the distance specified. 


*Persons sojourning treated as 
residents: Indiana and Utah 60; South Dakota 
and Washington 90; Maryland 3 months. 


In New Jersey the length for a 
combination of tractor and semi- 
trailer is 45 feet and in Ohio 40 feet. 
The following states prohibit full 
trailers: 
Alabama 
Connecticut 


Kentucky 
South Carolina 





Here’s a smoother and brighter metallic finish 
for trailer tops. 


The extreme fineness of the aluminum bronze 
in this finish gives it not only increased bright- 
ness but also increased surface coverage, and 
a lower finishing cost per unit. 


May we have the opportunity to quote you 
on this outstanding silver finish for trailer tops 
— ACME SIL-TOP—for your requirements. 


ACME WHITE LEAD & COLOR WORKS 
DETROIT, MICHIGAN 





o5tl/co ALUMINUM FINISH 





